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INTENSE, CARNATION EFFECTS! 





|" you have tried, and possibly without comple te success, 
to produce a satisfac tory Carnation, a ple asing experience 
awaits you. Careful tests and comparisons have shown 


that our O a= zx ‘ ~. BH T 


is the best product available for this purpose; and this is 
the verdict of the largest perfumers in the world. 

Don’t infer! Try Oeillet and learn that lower- priced 
substitutes are not as che tel but eventually more expensive. 


ASK FOR OUR QUOTATIONS IN 5-lb. LOTS 


CHUIT. NAFF & C OQ. | American Branch, ; 
Geneva, Switzerland | | ) Platt i. New Y ork. : 
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r you have tried, and possibly without complete SUCCESS, 
to produce a satisfactory Carnation, a pleasing experience 
awaits you. Careful tests and comparisons have shown 
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is the best product available for this purpose; and this is 
the verdict of the largest perfumers in the world. 

Don’t infer! ‘Try Oeillet and learn that lower-priced 
substitutes are not as cheap but eventually more expensive. 











ASK FOR OUR QUOTATIONS IN 5-lb. LOTS. 





CHUIT, NAFF & Co. American Branch, 
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BRAND IS A GUARANTEE OF PURITY 














ALMOND OIL 
CARDAMOM OIL 
CELEBEY GE 
CORIANDER OIL 
ORRIS ROOT OIL 


SANDALWOOD OIL 








Insist on ** Allen’s*’ in Original Containers 


ALMOND MEALS, “Allen's” 














MANUFACTURED BY 


STAFFORD ALLEN & SONS 


Limited 


LONDON and LONG MELFORD, ENGLAND 





Ghe SELLING POWER 
OF DECORATED TIN 
SOAP BOXES. 


| ANDSOMELY lithographed individual 

tin soap-boxes for toilet soaps are in their 
ascendency. The individuality embodied in a 
decorated box emphasizes your trade-mark 
and the expenditure of a few cents for such a 
box will enable you to get at least 10 cents 
more at retail. 

A tin box handsomely lithographed in 
five or six colors makes an attractive pack- 
age at a reasonable cost. 

Advise us of the possible quantity you may 
need and let us submit prices, and our ideas 
as to decoration. 


American Can Company 


New York Chicago San Francisco 























Note these Specialties 


POWDERED WHITE CASTILE SOAP 
Several of the largest tooth- powder manufacturers use 
this product. It is absolutely pure, and the price 
is no higher than inferior grades. 


ITALIAN TALC 
Ours is probably the finest talc that has come into this 
market. Special supply. Write for favorable prices. 


PRECIPITATED CHALK 
We control the entire output of Sturgis Light Chalk. 
We carry heavy grades also and are in a particularly 
advantageous position to supply this article to large 
and small users. 


ORRIS ROOT 
On account of the probable increase in the market 
price of orris, we would advise buying at present prices, 
whole, granulated and powdered. 


TELL VS YOVR WANTS, AND 
WE'LL TELL YOV OUR PRICES! 


STALLMAN & FULTON CO. 
92 William Street, New York 
153 E. Kinzie Street, Chicago 
514 Arch Street, Philadelphia 
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ROCKHILL & VIETOR 


SELLING AGENTS 


114 JOHN ST., NEW YORK 
87 FRANKLIN ST., CHICAGO 





LAVENDER OIL 


Bertrand’s GERANIUM OIL 


BRAND KANANGA OIL 
ORRIS-CONCRETE 


RHODINOL-ROSE, 


“g ° 
Givaudan’s musk art 100% 
BRAND MUSK-AMBRETTE 100% 


BOUVARDIOL 100% 
DIANTHUS 
JACINTHEA 
NARCISSE 

TREFOL 
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“OSCAR MAYER | ) 
27 Fulton St., New York, <\. Labeling Pastes 


TRADE Ma: 





MANUFACTURER OF FOR 


Copper and Tin Filling-Tanks | LASS, WOOD, TIN, PASTEBOARD, Ete. 


Does not mould, crust or spoil 


PERCOLATERS, Etc. Also CONDENSED PASTE POWDER 


1 Ib. makes 2 gallons snow-white paste 


FOR PARTICULARS ADDRESS 


~ FOR PERFUMERS ARABOL MFG. CO., New York 








TALC att craves TALC 


Foreign and Domestic Write for Prices 


W. H. WHITTAKER 
245 Front Street New York 


FRUIT OILS IT DOESN'T 
Non-Ethereal Blend M A T = EK R. 


2 pe new fortified fruit flavors are stronger and 

















better than the straight natural juices, for Whether the article you are putting up is a 
they contain from 50 to 75% of natural fruit juices, well-established one, or just being introduced 
concentrated to triple strength, reinforced by natural —the container should be’of the finest kind. 
oils and tinctures. If you are using Decorated Tin Boxes, or 

One to two ounces will flavor 100 lbs. hard- contemplate using them, you ought to make 
boiled candy, or 300 Ibs. creams, etc. sure that you get the best. There are poor tin 
For extracts 6 ounces are sufficient for one gallon boxes, and there are good tin boxes—just the 


same as there are good and bad things to eat. 
Good boxes—better than those made by 
other manufacturers—is the reason why old 
customers stick and new ones come to us. 
State your requirements. We will send 
Raspberry, Strawberry, Banana, Pineapple, samples to suit—and prices. 
Cherry, Peach, Pear. 


of good extract. 


This blend is guaranteed to be absolutely pure 
and free from all harmful ingredients. 
The following flavors are in stock: 


WRITE FOR SAMPLES AND PRICES 


American Stopper Co. 


T. H. GROSSMITH BROOKLYN, N. Y. 


The Largest Outside of , 
18 Fletcher St. New York Maker ot TIN BOXE the tr 
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Yov CANNOT AFFORD TO ORDER 


Fancy Lithographed or Embossed Paper Boxes 
ELSEWHERE 


WHY? 








Because there is but one firm with the requisite experienced skilled 
Artists, Engravers, Embossers, Lithographers and Boxmakers under 
one management. 


You save a lot of bother, waste, and expense. 


WHY NOT ORDER AND CONVINCE YOURSELF 


The Buedingen Box and Lithograph Co. 
ROCHESTER, NEW YORK 


Largest manufacturers of exclusively High Grade Paper Boxes 


FOR 


Soaps, Perfumes and Toilet Preparations 


WE SUGGEST, DESIGN, EXECUTE 


NEW YORK CITY 
Postal Telegraph Bidg. 


CHICAGO, ILLS. 
Journal Bldg. 























Chemicals, Golors, Dyestuffs, etc, 


INCLUDING 


ADEPS LAN/E—Pharmaceutical 


NEUTRAL WOOLFAT 


OLIVE OIL 


OLIVE OIL FOOTS 
SOAP COLORS 
PERFUMERY COLORS 


CONSULT 
A. KLIPSTEIN & CO. 


122 Pearl Street, New York 


FOR 
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BRANCHES 
Boston, Philadelphia, Providence, Chicago, San Francisco, 


Toronto and Montreal, Canada; Mexico City —— 











It is a fact that all big hits in per- 
fumery of the last 6 years owe their 
success to the Synthetics of the 








Chemical Works Co., Ltd. [ 


FORMERLY TH. MUHLETHALER 
Factory at Nyon, Switzerland 


United States Branch, 80 John St., 


DONALD WILSON, Manager 


The use of Synthetics has steadily in- 
creased and all toilet soap makers and perfum- 
ers who wish to remain up-to-date must rec- 
ognize the great value of Synthetic Odoriferous 
Synthetics when used in a 
proper way and combined with essential oil 
> a great boon to the soap maker and 


























J 









































+ 


THE AMERICAN PERFUMER 


Do You Still Cling to SOLID Concretes? | C 


oe liquid floressences are a distinct advance in the art 
of extracting the true flower odor. This has been 
recognized by the world’s leading perfumers, and by 
the expert judges at International Expositions. At the Milano, 
Italy, Exposition, 1906, we were requested to act on the 
Committee of Awards, in view of the incomparable quality 
of our products. 

We invite special attention to Orchidee and our many hn 
other novel creations. 

A full line of our pomades, essential oils and floressences 
is carried in stock at our American Branch, 15 Platt Street, 
New York, where your inquiries will receive the attention of 
expert chemists and perfumers. , 

All our products are guaranteed to comply with the 
Pure Drug Law. 


JEANCARD FILS @ CO. £430] = 


SWINDELL BROS. |~ 


MANUFACTURERS OF 


Distinctive Glassware for Pertumers 
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EXTRACT, ESSENTIAL OIL, AND DRVGGISTS’ BOTTLES 
FLINT, EMERALD GREEN, AMBER and BLVE COLORS * 
PRIVATE MOVLD BOTTLES A SPECIALTY THE MA 
AND FL. 
SOLE OWNERS OF THE BRAWNER PATENT em 
SELF-CLOSING, NON-CORROSIVE GLASS SPRINKLER TOP VOLATII 
CKEAPER THAN METAL, ana SEALS PACKAGE PERFECTLY ee 
DISTILLA 
Main Offices and Factories, BALTIMORE, Md. ll 
PATENT: 





BRANCH OFFICE, - - 427 DUANE STREET, - - NEW YORK 
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NINETEEN HUNDRED AND SEVEN, 


The American Annus Mirabilis is over. Never 
in all our history has the United States enjoyed 
a year of such marvelous prosperity. But the 
American spirit ever looks forward. Not what 
we have done, but what we may do, is uppermost 
in our minds. The Perfumers, the Soap-Makers, 
the Manufacturers of Toilet Articles, the Flavor- 
ing Extract Makers, have all shared in the gen- 
eral prosperity, for the business world is one, 
and no trade advances for itself alone. What, 
then, is the prospect? Speaking for our special 
interests, we see no cloud upon the horizon of the 
year Nineteen Hundred and Seven. The uncer- 
tainty of the Pure Food agitation is over, and 
business will easily adjust itself to the altered 
conditions. It is uncertainty which plays the 
greatest havoc with all business interests. If the 
last year has been the greatest in our history, its 
successor promises to excel it in all respects. 

The Perfumers will find a greater outlet than 
ever for their products, as the taste of the people 
becomes better trained to demand the refinements 
of life. The raw materials which the Perfumers 
buy must perforce be of better quality and more 
uniform in character, on account of the regula- 
tions of the new Law. 

The Soap-Makers need fear nothing so much as 
The consumption of their product 
is increasing tremendously. If they do not sell at a 
profit they can hardly blame the consumers. Those 
who make good soaps and push them intelligently 
can hardly fail to increase their output and their 
profit if they manufacture wisely—and economic- 


themselves. 


ally. 

The Manufacturers of Toilet Articles will keep 
pace with the Perfumers in order to supply the 
constantly increasing demand for finer goods, 
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Competition will only bring out the best that 
is in the most resourceful. 

The Flavoring Extract Makers have their for- 
tunes in their own hands in a higher sense 
than ever before. All that the law demands of 
them is honesty. Is this too much to demand 
of any progressive merchant who would build 
up a permanent business? They must label their 
goods truthfully. If they wish to make Imitation 
Flavors the law does not forbid it, but they must 
be properly labeled. The great demand of the 
consumers will naturally be for the genuine ex- 
tracts, even at the higher prices which may be 
necessitated. 

As for ourselves—permit us to add a word or 
two. We have only begun our activity as the organ 
of these interests all allied by their use of Essen- 
tial Oils. We are aware of our shortcomings— 
but we are not discouraged. The hearty support 
given this magazine on all sides arouses us to 
renewed efforts. We will serve you honestly, 
and be as helpful and practical as possible. We 
are your servants—gathering all the information 
possible and laying it: before you in readable 
form. This magazine will be more interesting 
than ever during 1907. 





THE MANUFACTURING PERFUMERS. 


The value of association is an accepted principle 
to-day. The secret of success is recognized to 
lie in organization. Combined effort is necessary 
for defence as well as for attack, and manufac- 
turers as well as laborers have acted in accord- 
nce with this principle, with uniformly good 
results. Those engaged in similar work are nat- 
urally drawn together by their common interests, 
for the benefit of all concerned. 

The Manufacturing Perfumers’ Association of 
the United States has demonstrated its right to 
existence at various times in its history, but at no 
time with more effect than during the last year. 

This association has been most active in the 
agitation for the passage of the law for giving the 
people Denatured Alcohol (although the prod- 
uct is not usable for their business), and this 
law has been passed at last. The association worked 
for the passage of the Denatured Alcohol Act, 
believing that the passage of that act would pave 
the way for a law reducing the internal revenue 
tax on spirits. 

When the Federal Pure Food and Drugs Act 


was enacted the Executive Board of this associa- 


tion was fully alive to the interests of its members 
in the bearing of the law upon the products man- 
ufactured by them. 

A meeting of the Executive Board was held 
last month, and, although the members are all 
very busy men and this was the busiest time of 
the year for them, they did not hesitate to spend 
four hours in deliberation upon the matters at 
issue, after special inquiries had been made of the 
authorities in Washington. 

The conclusions arrived at by the Board were 
announced to all of the active members of the asso- 
ciation in a confidential communication, which 
covered fully the application of the Pure Food and 
Drugs Act to their products. 

It would be hardly fair here to give all of the 
details, as these properly belong to the members 
of the association alone. This proves, however, 
how valuable this organization can be and is to 
those connected with it, and how earnestly the 
officers have their interests at heart. 

In a general way, however, we may state that 
the general lines laid down in our editorial on 
the “Law and Perfumes” in the December num- 
ber of this magazine were approved. No special 
labels are necessary for any preparations made by 
Perfumers, unless they are of medicinal char- 
acter, such as hair tonics, face-creams, lotions, 
etc. 

Not only should every manufacturer of Perfumes 
and Toilet Preparations be proud to be a member 
of this representative organization, the Manufac- 
turing Perfumers’ Association, but it pays to be a 
member on account of actual value for services 
rendered by it. 





AND FLAVORING EXTRACTS! 

The formation of the AMERICAN Ex’rract Man- 
UFACTURERS ASSOCIATION is an event not to be 
ignored, especially at the present juncture. It is 
representative both in numbers and the high stand- 
ing of its members and officers. It was necessary 
not merely to secure united action upon the Na- 
tional Pure Food Law, but because the interests of 
the Flavoring Extract Manufacturers have grown 
so extensive, and the capital employed in this line 
so great that it is advisable for all interested to 
have an association which can operate as a unit for 
the common cause. We are, therefore, most will- 
ing to lend our aid to this association in every way, 
and in this number of the Magazine we have 
opened a special FLAvorinG Extract DEpPART- 
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MENT, which will be conducted under the auspices 
of the National Association and with the co-opera- 
tion of its officers and members. . 

In this department will be gathered all possible 
information for the benefit of the manufacturers of 
flavoring extracts. In the present issue will be 
found a full account of the organization of this 
important body, and the results of the various 
meetings, as well as the information secured by 
the special Committee sent to consult with the 
authorities at Washington. 

Manufacturers are willing to conform to the Pure 
Food Law in all reasonable particulars, but they 
have a right to insist that the regulations be clear 
and, at the same time, not oppressive. The main 
intent of the Law is that the public be not deceived. 
It is also plainly intended that nothing of a dele- 
terious character shall be used in food products. 
Beyond this the Commissioners must not go or 
they oppress the manufacturer, interfering with 
his right to make his goods as he pleases so long 
as he does not mislead the purchaser with false 
labels, or harm the consumer with unhealthful in- 
gredients. 

We stand for the Law and its impartial enforce- 
ment up to this point ; and the Association has duly 
announced its desire to conform. to the law; but 
we believe that the interests of the manufacturers 
must also be considered. For instance, up to De- 
cember 13th it had been ruled that on the labels of 
all extracts the percentage of alcohol should be 
stated. But on that date a ruling was sent out that 
as Flavoring Extracts were to be considered food 
products and not drugs the percentage of alcohol 
need not be stated on the labels. Manufacturers 
of flavoring extracts had therefore been put to un- 
necessary expense in preparing labels that were 
not required by this new ruling. The matter of 
colors to be permitted is not settled yet definitely, 
and we have merely to wait, taking unnnecessary 
chances meanwhile. 

The matter of the use of Terpenless oils is also 
a moot point, although no chemist dares deny that 
they are purer than the oils containing terpenes. 

The work for this Association is, therefore, cut 
out for some time to come, but we believe that 
there is ability sufficient to cope with all these 
problems and many more that are sure to arise. 
We extend to the Association our best wishes for 
its ever broadening and deepening influence, and 
the assurances of our earnest desire to uphold its 
purposes constantly and energetically. 


AND ESSENTIAL OIL REVIEW 


TRADE-MARK OPPOSITION. 


Two very interesting decisions were recently an- 
nounced ; one by Justice McComas of the Court of 
Appeals of the District of Columbia, and the other 
by the Commissioner of Patents, Washington, D. C. 

The first named was an appeal from the deci- 
sion of the Commissioner of Patents, who decided 
that the trade-mark “Zodenta,” filed by F. F. 
Ingram & Co., Detroit, Mich., did not infringe 
the trade-mark “Sozodont,’ owned by Hall & 
Ruckel, New York. The latter, who have con- 
tinuously used the trade-mark “Sozodont” since 
1891, claimed that “Zodenta” so nearly resembles 
the word “Sozodont” as to be calculated to mis- 
lead, deceive and confuse and to result in inter- 
ference and conflict in trade. 

The Court was not impressed by the argument 
that “Sozodont” is a derivative from the two 
Greek words mention and “Zodenta” from com- 
bining the Greek and Latin words named. “These 
fanciful etymologies,” continued the Justice, “are 
not apt to occur to the mind of the public nor to 
deceive purchasers. It is admitted * .* * that 
during 15 years the appellee (Ingram: & Co.) 
had used the word “Zodenta” as his trade-mark. 
The two words differ so much in appearance and 
in sound that ordinary purchasers buying with ordi- 
nary caution are not likely to be misled. . 

The second case was decided by the Commis- 
sioner, though, of course it is possible that an 
appeal may yet be made to the courts. 

The Iowa Soap Co., Iowa City, Iowa, applied for 
registration of the trade-mark “Magicwasher” for 
soap. The Examiner rejected the application on 
the ground of its similarity to the previously regis- 
tered mark “Magic” for the same class of mer- 
chandise. 

The Examiner relied upon the decision in the 
N. K. Fairbank Co. vs. Luckel, King & Cote Soap 
Co., wherein the court held that the words “Gold 
Drop” infringed the words “Gold Dust” as applied 
to a washing powder. - 

“The word ‘Magic’ is the salient feature of the 
marks involved in the present case,” decided the 
Commissioner, “and I am of the opinion that the 
ordinary purchaser who had merely seen an ad- 
vertisement or had been told the name of the 
article would be likely to mistake one for the 
oan" * * 2 

In our trade-mark report of this issue there 
will be found an illustration of Serial No. 22,567, 
application made by Jos. Biechele, Canton, O., for 
registration of the word “Magic,” and also No. 
23007, by Tenney’s Magic Soap Co., for a mark 
embodying the word “Magic.” The outcome of 
these two applications will be watched with in- 
terest. 





Soap to the value of $100,000 was shipped to 
Panama from the United States during 1906. 
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EXAMINATION OF ESSENTIAL OILS AND PERFUME MATERIALS. o 
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sy Dr. Justin S. 


Probably no branch of chemical or physical in- 
dustry offers such a wide field for the unscrupulous 
sophisticator and adulterator as that of essential 
oils and allied materials that are consumed by per- 
fumers, soap makers, manufacturers of flavoring 
extracts, confectioners and innumerable other man- 
ufacturers. It would be difficult to even approxi- 
mate the loss that manufacturers suffer every year 
by the purchase of inferior or adulterated goods. 

The custom of buying on price has become very 
pronounced and the purchaser is too prone to regard 
quantity and not quality the important factors. 
The fact that an oil at a dollar and a half a pound 
will, in many instances, go farther and have a much 
better effect than two pounds of an oil at a dollar 
per pound is very often ignored. Many manufac- 
turers refuse to consider that the most expensive 
products are usually the cheapest in the end. 

Since the synthetic processes for the production 
of artificial products have reached such a high state 
of development many pitfalls have been opened for 
the unwary, and fortunate indeed is the manufac- 
turer who has the far-sightedness to employ the 
services of an analyst. So clever are some of the 
synthetic substitutes for the real article that a phys- 
ical examination will, in many instances, fail to 
reveal the deception. It is true that syntheties have 
a wide field and for many purposes they are ex- 
ceedingly valuable. Where strength and not deli- 
cate character is required the artificial product will 
far outdistance the natural article. 

My observation leads me to believe that a series 
of short, ultra-scientific methods for the examina- 
tion of essential oils and raw materials which may 
be employed by the manufacturing chemist, as well 
as the trained analyst, will fill a much needed want 
and will in many instances serve as a handy guide 
and a money saver to the busy manufacturer. 

Statements have come from prominent authorities 
on the gil question that there is a deplorable lack of 
the proper kind of information on this subject. It 
is true that the recently enforced Food and Drugs 
Act will correct many evils, but it will be a long 
time before the purchaser can rely upon the pro- 
ducer’s say-so as a guarantee of proper value. 

While there is a great mass of literature in exist- 
ence pertaining to the oil industry, it is so scat- 
tered, it is written in so many languages and most 
of it is of such a scientific, vague and lengthy nature 
as to be incomprehensible and of little value to the 
average practical man. 

* Direct ir of the Laboratories of the Corporation of Hegeman & Co.., for- 


merly Chemist in the Department of Water Supply. Gas and Electricity of 
the City of New York, and for some time Chemist in the Laboratory of 


Hyg ene, State of New Jersey. 


BREWER.* 


In taking up this subject the writer claims very 
little originality, but wishes to be regarded in the 
light of a compiler of some useful information 
which at present exists in a widely scattered form. 
At all times he will greatly appreciate suggestions, 
criticisms and any contributions which will tend to 
enhance the value and usefulness of the work. 
_There is a fine point of distinction between the 
simple and practical, or ultra-scientific and the 
scientific side of the subject of essential oils. The 
writer wishes to adhere to the simple and practical 
side as much as possible, but the subject is a diffi- 
cult one and occasionaly it will be necessary to step 
over the boundary lines of the limitations. It is 
intended, however, to make every procedure so clear 
and plain that anyone who can mix together a 
handkerchief extract will be able, with the simple 
instructions given, to obtain a fair idea of the 
comparative value of any oil or product which is 
hereinafter treated. 

Since weights and measures enter largely into 
nearly all the operations which will be enumerated, 
it is absolutely essential that a clear understanding 
be had of the metric system. 


A TABLE OF EQUIVALENTS. 


LIQUIDS SOLIDS 
tT minim = 0.05 ¢.c. | xhy grain ©,00013 
1 fi. drachm = 4c. | yby grain 0.00043 
1 fl eunce 30 C. | phy grain 2 0.C0054 
4 fl. ounce 118 ¢.c. | yhy grain = o 00065 
8 fl. ounce = 236c.c. | gy grain . 0.001 
16 fl. oz (1 pint 473 ¢.c (« milligrame) 
2 pints 046 c.c. 

1 gallon 3.785 litres | xy grain : 0.0013 
ts grain - 0,0016 

a6 grain = .0022 

1 cubic cent, = 16 minims | gy grain 0.0027 

4 cubic cent. = 1 fl drachm | ,'y grain 0.0065 
15 cubic cent. = 4 fi ounce | 4 grain 0 0108 
30 cubic cent, = 1fl ounce } grain 0.0109 
100 cubic cent. = 24 fl ozs. ; grain o 0162 
120 cubic cent, = 4 fl ozs 4 grain 0.0216 
250 cubic cent. : 84 fl. ozs. 4 grain = 0.0324 

500 Cubic cent. 17 fl. ozs. 1 grain 0.065 

1000 c.c. (« litre) 2y5 pints | 2 grains 0.130 

3-785 litres igallon 3 grains : 0.104 

. 4 grains : © 259 

0.324 

Imperial measure. = sa i 

1 fl. ounce = 437-5 grains a 
Apothecaries’(U_ S. P.) measure eo ad 

1 fl. ounce = 455-7 grains ‘ 
Avoirdupois 1 gramme = 15} grains 


x ounce = 437-5 grains 28 grammes 1 ounce 
Apothecaries’, U.S. P. 45° grammes = 1 pound 
1 ounce = 480 grains | 1000 grms. (kilo) = 24 Ibs 





THE FRENCH OR METRIC SYSTEM. 
The Merric System is based on the METER, 
which is the standard unit of linear measurement. 
Tue STANDARD Metric Unit oF WeiGurt is the 
weight of one cubic decimeter of pure water at 4°C., 
represented by a piece of metal preserved at Paris, 
called the KILOGRAMME. 





THE 
which 
water ¢ 

Of 1 


comm« 
which 
each f. 
these ¢ 
The 
of pure 
gramm 
This 
units a 
ard un 
On | 
fractiot 
thousa 
hundre 
ity, a : 
Greek 
multipl 
press tl 


Gi 


Lie 


A ge 
of deci 
1000 K 
100 hk 

10 D 

1 M 

or J 

oor C 

ooo M 


The 
employ 
\ 
( 
N 


mwranre 


Ther 
tories, 
the ert 
quirem 
and of 
France 
vestiga 
Labora 
closed 
soap in 
of case 
Water | 
Soap cr 
colored 
called | 














THe STANDARD UNIT oF VoLUME is the LITER, 
which is the volume of one cubic decimeter of pure 
water at 4°C. (weighing one Kilogramme). 

Of these standards, there are a few derivatives 
commonly employed, namely, the cubic centimeter, 
which is a volume capacity represented by a cube, 
each face of which is 1-100 of a meter, 1,000 of 
these constituting a Liter. 

The gramme is the weight of one cubic centimeter 
of pure water at its greatest density (4°C.). 1,000 
grammes constitute the kilogramme. 

This system is called decimal, since the various 
units and parts thereof are derived from the stand- 
ard unit by a system of decimals (decem—1o). 

On the same principle we devide our dollar into 
fractions represented by tenths, hundredths, or 
thousandths, or we make multiples of it, in tens, 
hundreds and thousands. For the sake of simplic- 
ity, a system of prefixes is employed derived from 
Greek numerals to express the upward scale, or 
multiple values, and from Latin numerals to ex- 
press the downward scale, or decimal fractions. 


oS 10 times 

Greek increases 4 Hecto 100 times 
ee 1000 times 

re I-10 __ part 

Latin Decreases 4 Centi I-100 part 
Milli 1-1000 part 


A general view of the system with its application 
of decimals is here given :— 


1000 Kilometer 1000 Kiloliter 1000 Kilogramme 
100 Hectometer 100 Hectoliter 100 Hectogramme 
10 Dekameter 10 Dekaliter 10 Dekagramme 

1 Meter I Liter 1 Gram ne 
o1 Decim>ter ou Deciliter Our UL: cigramme 
0.01 Centimeter o.o1 Centiliter oor Centigramme 


ooor Millimeter 0.001 Milliliter 


The following 
employed : 


0.001 Milligramme 


abbreviations are most frequently 


Sry ere rae oe meter. 

BO vciens iho ohne es centimeter. 

PRUE asidcd bai wirtraw eos millimeter. 

Oa CPT ae eae liter. 

Gide Vesietiwndeens cubic centimeter. 
re errr gramme. 

Ril ess cen te ae dean centigramme. 
MT cnc suds Akane nih milligramme. 





RUSSIAN SOAPS. 

There are in Russia about 50 large soap fac- 
tories, producing annually 250,000,000 pounds of 
the crudest kind of soap. To meet modern re- 
quirements 108,000 pounds of toilet, medicated, 
and other soaps are imported, principally from 
France, Germany and England. The results of in- 
vestigations made at the St. Petersburg Council 
Laboratory by Minister of Pharmacy Kromer dis- 
closed dishonest practices in the manufacture of 
Soap in Russia to a large extent. In a large number 
of cases the soaps tested contained 60 per cent. of 
Water and one-third rosin instead of tallow. Egg 
soap contained in its composition no egg at all, but 
colored yellow with a mineral dye; and others 
talled glycerine soap contained no glycerine. 
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VANILLIN. 


The frequent adulteration of vanillin with 
acetanilide has induced A. L. Winton and E. M. 
Bailey to publish the following method for the 
quantitative estimation of vanillin, coumarin and 
acetanilide, which represents a modification of Hess 
and Prescott’s method. In a suitable vessel 25 g. 
of the extract are mixed with so much dilute alco- 
hol, that the whole mass amounts to 50 cc., which 
is then evaporated on the water-bath (not above 
70°) down to one-half; the manipulation is then 
repeated once more. Now lead acetate is added 
until a precipitate is no longer formed; the latter 
is then filtered and washed out in such a way that 
the filtrate does not consist of more than 50 cc. 
This is then shaken first with 20, then 3 times with 
15 cc. ether, and the collected ether solutions first 
with 10, and then 5 times each with 5 cc. of 2 per 
cent. ammonia liquor. The ethereal portion is then 
allowed to evaporate at ordinary temperature, the 
weighed residue is decanted 3 times each with 15 
ce. low-boiling petroleum ether (b. p. 30° to 40°), 
and the petroleum ether poured off is also allowed 
to evaporate at ordinary temperature. The ethereal 
extract then contains the coumarin; any acetanilide 
which has been added is present in the petroleum 
ether extract. 

The coumarin. should melt at 67°, the acetanilide 
has the melting point 112°. If the above-mentioned 
ammoniacal solution is now acidulated with hydro- 
chloric acid, and extracted with ether, the residue, 
after driving off the ether, should melt at 80° (m. p. 
of vanillin). In order to detect acetanilide, the resi- 
due is once more dissolved in 15 cc. of a 10 per cent. 
ammonia solution, and shaken with the same volume 
ether. If the ether is driven off, and the weighed 
residue subtracted from the first, the quantity of 
pure vanillin is obtained. Any acetanilide found is 
added to the quantity already ascertained above. 
From Schimmel’s Report. 








THE ANALYSIS OF SOAP. 

It is pointed out by E. Dietrich in a recent con- 
tribution to the study of soap, that a partial dis- 
association takes place of the alkali salts in soap 
during the salting-out process, and that by repeat- 
ing the operation several times the amount of free 
fatty acid in the sample is unduly raised. This 
occurs, he states, whether the salting-out be per- 
formed in hot or in dilute solutions. For these 
reasons he has abandoned the salting-out process in 
his own work when estimating the total alkali in 
soap, and has adopted in its place the following 
modification of the well-known process of Geissler : 
One gramme of the sample soap is dissolved in 
thirty cubic centimetres of 96 per cent. alcohol, and 
five cubic centimetres of decinormal sulphuric acid 
is added, the mixtures being then boiled until car- 
bonic acid gas ceases to be evolved. The cooled solu- 
tion is then titrated with decinormal alkali, using 
phenolphthalein as the indicator. 
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VOLATILE SOLVENTS APPLIED TO FLOWERS. 
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By Paut JEANCARD, CANNES, FRANCE. 


The process of extraction of the perfume of 
flowers with volatile solvents is not new, but it has 
been applied fully only within the last fifteen vears. 

The first efforts in this direction are due to Robi- 
quet, who applied ethers to the extraction of the 
perfume from flowers in 1835. Robiquet had, how- 
ever, abandoned his process when twenty years 
later Millon began experimenting again with 
ether, bi-sulphide of carbon and chloroform. 

Millon took out a patent on his process in 
1856, but he made little use of his invention. 

In 1860 While patented his use of chloroform 
as a solvent. 

As has just been indicated, Robiquet, Millon 
and While proved the principle of the extraction 
of the perfume of flowers by volatile solvents, 
but none of them was able to reduce the theory 
to practice. 

In 1878 the first industrial apparatus for the ex- 
traction of the perfume of flowers bv volatile 
solvents appeared; this apparatus which had been 
invented by Laurent Naudin was based on the 
principle of methodical extraction in closed jars 
mutually connected by a sealed pipe. The pro- 
cess of Laurent Naudin brought about a revolu- 
tion in the art of extracting perfume from flowers 
by volatile solvents. From this day the inven- 
tion of Robiquet took shape and. emerging from 
the lahoratorv, took its proper place industrially. 

In July, 1878, M. Laurent Naudin, who had 
formed a comnanv with Mr. Schneider, came to 
Cannes to make his first experiments. The ap- 
paratus was installed in our factory, where it was 
operated for about one year, giving really remark- 
able results, when the quality of the perfumes 
obtained was considered. 

We followed these experiments with no small 
interest, were well satisfied with the operation 
of the apparatus and with the products obtained. 
but we saw, at the same time, that the price of 
the solvents used rendered the process impossible 
of industrial adoption. 

Naudin did not profit by his invention any 
more than Robiquet or Millon. but thanks to him 
this new industry found itself in possession of 
remarkable tools. 

M. Massignon, who lived at Grasse in 1879 and 
at Cannes in 1880, used the Naudin process while 
employing chloride of methyl and bi-sulphide of 
carbon as solvents. So Jate as 1889 he found the 
same difficulties as his predecessor. The indus- 
try of volatile solvents made no new step forward 
until after the Exposition of 1886. 


As a matter of fact it was at that Exposition 
that for the first time there appeared an industry 
analogous to that of perfumery (the extracting of 
perfumes) operating with a new volatile solvent, 
petroleum ether. Petroleum ether had indeed 
been known before, but it had failed of applica- 
tion. 

Massignon, who had not been discouraged by 
his earlier failures, applied at once to perfumery 
what others were using in the oil industry, and 
he finally saw success crown his efforts. — 

Petroleum ether was a cheap product, easily 
eliminated, and at once found its place in the 
perfume raw material industry. 

It is but fair, before describing the process of 
extraction by volatile solvents, to sum up the 
efforts made by various inventors, giving them 
the places which they deserve in this new branch 
of perfumery. 

Robiquet and Millon discovered the principle; 
Naudin furnished the means of its application; 
Massignon, more fortunate than his predecessors, 
thanks to petroleum ether, perfected the process 
industrially. 

It is now our purpose to describe the process 
of using volatile solvents, indicating the various 
operations passed through, and the improvements 
introduced in the extraction of perfumes. 


APPARATUS. 


The apparati necessary for a factory extracting 
perfumes by volatile solvents: A battery of ex- 
tractors or digesters mutually connected by a 
sealed pipe (Laurent Naudin). 

Apparatus for circulating the liquid. 

Apparatus for evaporation in vacuo. 

Apparatus for rectifying the solution. 

Reservoirs for the solution. 

Laboratory for purifying the perfume. 

EXTRACTION. 

The flowers, plants or seeds to be treated are 
placed in the extractors or digesters, generally in 
thin layers separated by plates which prevent 
contact. 

The solvent brought to the flower by means of 
the circulatorv apparatus is laden with the per- 
fume which it holds in solution. This is the 
first operation. 

The solvent laden with perfume is constantly 
discharged by the circulatory apparatus into the 
separating apparatus, generally an alembic for 
concentrating im vacuo; there it is evaporated, 
condensed and sent back to the reservoir or to 
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fresh flowers, while the perfume in the state of 
perfumed wax remains in the jar whence it is 
taken out to be purified. 

The purification of the perfume is the most 
delicate work, being concerned chiefly with the 
removal of the least trace of solvent from the 
perfume. The process employed depends upon 
the following principle: 

A mixture of two bodies mutually soluble, 
boiling at a temperature lower than the boiling 
point of either, passes into distillation as a mixture 
in the proportion 

p=mt 
p’ m't’ 

m: molecular weight. 

t: Steam tension at the boiling point. 

An inodorous liquid, mixing with the petro- 
leum, with a high molecular weight, distilling at 
a low temperature is used; the evaporation of the 
mixture takes away the last traces of the solvent 
contained in the perfume. 

The perfume obtained by volatile solvents ap- 
pears in the shape of perfumed wax, very light 
in weight and insoluble in alcohol. 

This perfumed wax in its pure state rolls into 
balls when agitated in alcohol; this inconvenience 
makes the use of the product difficult, if not im- 
possible, in perfumery. 

M. Massignon was thoroughly aware of the 
fact that his product would not be _ used 
unless its employment were made easy, and he 
had the happy idea to mix the perfumed vegetable 
wax with a certain amount of inodorous and very 
hard mineral wax, and in this way he obtained 
a mixture which, crushed in a mortar, would re- 
main suspended in alcohol when agitated. Of 
course, the alcohol solutions so obtained must be 
filtered and frozen before using. 

The “Societe des Parfums Naturels” of Cannes, 
organized by Massignon to exploit his process, 
was purchased in 1894 by Antoine Chiris of 
Grasse. Nevertheless some other concerns of 
that region have also used this method of treat- 
ment of flowers. 

These waxy perfumes or Essential Oil Con- 
cretes were not, however, to be the final per- 
fecting of this new industry. 

M. Ch. Garnier succeeded in extracting from 
these waxy perfumes an essential oil which he 
called Pure Perfume. A company was formed 
including Jeancard Fils of Cannes and Pillet & 
D’Enfert of Paris, applying this process in 1808. 

In 1901 a satisfactory product was obtained 
by employing special volatile solvents. 

This is now claimed to be the final result of 
all these tedious experiments, and it is only a 
question of time when all of the more progressive 
houses will offer these actual essential oils of 
the flowers in the directly soluble liquid form, 
which is purest, truest to the flower and most 
convenient for use. 
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OLIVE AND GERANIUM OILS IN ALGERIA. 


Consul James Johnston, of Algiers, reports that 
there are about 4,500 oil producers in Algeria. 
He writes: 


About one-third are found in the mountainous 
district of Kabylia. The other principal centers 
are the arrondissements of Sidi Bel Abbés and 
of Tlemcen, in the department of Oran, and the 
arrondissement of Algiers, in the department of 
the same name. The mills in the last-named sec- 


tion are all in the hands of Europeans and are 


generally provided with all the most recent im- 
provements, and produce oil of the highest class. 

Producers of all classes have no wish to enter 
into direct relations with foreign buyers. Almost 
all the high-class oil goes to France, where con- 
tracts are generally made for the entire produc- 
tion, and the smaller producers sell to local houses 
who pay cash on taking delivery at the mill. The 
bulk of all classes of oil, with the exception of the 
very considerable quantities consumed in Algeria, 
goes to French houses, the exports thereto in 
1905 being valued at $1,060,000, while to Germany 
went $32,000 worth, to the United States $16,000, 
to Great Britain $13,200, to Belgium $9,000, and 
to Holland $7,000 worth. 

Foreign buyers are generally required to open 
a credit here, which pays the amount of the in- 
voices on production of the bill of lading and a 
marine insurance policy. No superior oil is ex- 
ported directly from Algiers to the United 
States. It is generally the second pressing which 
goes to soap manufacturers and for other indus- 
trial purposes. The finer oils are sent through 
French houses, and very probably in many cases 
without mention of their origin. Algerian oil 
has generally more taste of the fruit than Prov- 
encal, especially that from the Tlemcen district, 
which constitutes an advantage or the reverse 
according to its destination. After minute inquiry 
I am inclined to believe that no oil intended for 
exportation is adulterated in any way, but for 
local consumption it is largely mixed with cotton- 
seed or other tasteless oils. 


DISTILLED ESSENCES. 


Essence of geranium and other distilled es- 
sences are almost entirely produced in the district 
immediately surrounding Algiers. Boufarik, in 
the Mitidja plain and about 22 miles from this 
city, is the central market. [The chief exporters 
are named by the consul, the addresses being on 
file at the Bureau of Manufactures.] One factory 
is conducted in the former monastery of La 
Trappe at Staouéli, where distillation of all sorts 
of essences is carried on on a large scale. Ex- 
ports to France in 1905 amounted to about $310,- 
ooo, and to all other countries to a little over 
$30,000. 











THE AMERICAN PERFUMER 











oS eee 
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Conducted under the auspices of THE AMERICAN 
Exrract MANUFACTURERS’ ASSOCIATION. 


OFFICERS OF THE ASSOCIATION. 

A. J. Bastine, President, 19 Warren St.. New York. 

C. Van Skiver, Secretary, 20 Murray St., New York. 

E. W. Denton, First Vice-President, 114'S. Eighth St., 
Newark, N. J. 

T. C. Stearnes. Treasurer. 

Robt. Woods, Jr., Second Vice-Pres., 47 Dey St., New 
York. 

W. BH. Bennet, Third Vice-Pres., 101 Wall St.. New York. 

G. H. Lowell, Fourth Vice-Pres., 75 Murray St., New 
York. 


REPORT OF THE MEETING OF THE AMER- 
ICAN EXTRACT MANUFACTURERS 
ASSOCIATION. 

Held at the Chemists’ Club, No. 108 West 55th 
St.. New York, Sat., Dec. 22d, 1906. 

The meeting was called to order at 2:15 P. M. 

Mr. A. J. Bastine was elected temporary Chair- 
man, and Mr. Charles Van Skiver was elected tem- 
porary Secretary. 

The following gentlemen were present: 

A. J. Bastine, of Bastine & Co., New York. 

T. C. Stearns, of the Stearns & Gordon Co., Jer- 
sey City, N. J. 

Mr. Charles Van Skiver, of the Elsinore Co., New 
York. 

E. W. Denton, of Hallock, Denton & Co., New- 
ark, N. J. 

Wm. H. Bennett, of Citizens’ Wholesale Supply 
Co., Columbus, Ohio. 

G. H. Lowell, of Lowell & Co., New York. 

Chas. H. House, of Jacob House & Sons, Buffalo, 

S. Twitchell, of S. Twitchell & Co., Philadelphia. 

Chas. D. McKey, of the Blue Seal Co., Boston, 
Mass. (The last three representing the National 
Manufacturers of Bottlers Extracts Association. ) 

J. H. Schmelzel, of B. J. Gillies & Co., New 
York. 

H. D. Mann, of Mann & Co., Syracuse. 

H. Spengenberg, of Wood & Selick, New York. 

H. Baron, of Baron & Co., New York. 

S. B. Kaplan, of Kaplan & Son, New York. 

S. Comport, New York. 

Louis Price, of Price, Krene Co., New York. 

A. H. Bullard, of Bullard & Co., New York. 

Letters were presented authorizing Dr. T. C. 
Stearns to act for C. W. Partch, Montoursville, Pa. 

J. O. Colwell, Los Angeles, Cal. 

The Coto Co., Boston, Mass. 


The Werner Extract Co., Mechanicsville, N. Y. 
R. Frank & Co., New York. 
Blanke-Baer Chemical Co., St. Louis, Mo. 


The American Extract Co., Davenport, Towa. 

The Horton-Cato Mfe. Co., Detroit, Mich. 

FE. B. Barlow & Co., Binghamton, N. Y. 

E. M. Nettleton, Sioux City, Towa. 

The Paul Mfg. Co., Boston, Mass. 

The United Confectioners’ Association, New 
York City. 

The Frank Tea & Spice Co., Cincinnati, Ohio. 

A. F. Miller Chemical Works, Burlington, Towa. 

Letters were also presented from the following, 
who express a willingness to join the organization, 
but who do not authorize anyone to represent them: 

Styron, Begs & Co., Newark, Ohio. 

Northrop, Robinson & Carrios Co., Lansing, 
Mich. ‘ 

The Empire Manufacturing Co., 
N. Y. 

Decatur Extract Co., Decatur, TI. 

The Northrop & Sturgis Co., Portland, Ore. 

E. R. Webster & Co., Cincinnati, Ohio. 

H. H. Hay’s Sons, Portland, Maine. 

The Klirker Mfg. Co., Cleveland, Ohio. 

The Sachs-Pruden Co., Davton, Ohio. 

Clarke Woodward Drug Co., Portland, Oregon. 

The Geratle Extract Co., Portland, Oregon. 

Clossett & Devere, Portland, Oregon. 

McCormick & Co., Baltimore, Md. 

Foot & Jenks, Jackson, Mich. 

F. L. Shinkle. Muncie, Ind. 

Hance Bros. & White, Philadelphia. 

Chapman & Smith Co., ‘Chicago, II. 

PROCEEDINGS. 

On motion, duly carried, it was resolved to pro- 
ceed with the organization of an association, to be 
called the American Extract. Manufacturers Asso- 
ciation, for the purpose of disseminating informa- 
tion, and of promoting amicable relations between 
its members. 

The following officers were then duly elected : 

Mr. Andrew J. Bastine, President. 

Mr. Charles Van Skiver, Secretary. 

Dr. T. C. Stearns, Treasurer. 

Mr. FE. W. Denton, tst Vice-President. 

Mr. Robert Woods, Jr., 2d Vice-President. 

Mr. William H. Bennett, 3d Vice-President. 

Mr. C. H. Lowell, 4th Vice-President. 

Upon motion, duly made, it was resolved that 
the Executive Committee consist of the officers of 
the Association, and that notice of the meetings of 
the said committee shall be sent to the members of 
the Association, who shall be invited to be present, 
to take part in any discussion. 

The Committee from the National Manufactur- 
ers of Bottlers Extracts was introduced, and Mr. 
McKey, of the Committee, addressed the meeting. 
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He reported that the Manufacturers of Bottlers 
Extracts had formed an association to Promote the 
Bottlers Extract and Color Industry, and that upon 
formation of the association the members had 
proceeded to Washington, and had had a confer- 
ence with Dr. Wiley, of the Bureau of Chemistry 
of the Department of Agriculture, who had made 
assurances that suitable regulations regarding the 
labeling of extracts should be made, and that no 
material interference with the manufacturers who 
conform to the provisions of the Food and Drugs 
Act is contemplated. 

He called attention to the desirability of the two 
Associations acting in harmony, and said that the 
Association he represents will do all in their power 
to further the mutual interests of the two associa- 
tions. 

A general discussion ensued, in which much in- 
terest was expressed in the work that has been done 
by the above named Association, and upon motion 
duly made, seconded and unanimously carried, a 
vote of thanks was extended to the Committee of 
the National Manufacturers of Bottlers Extracts. 

The following points were then brought out in 
a discussion in which all joined: 

That the members are in full‘accord in approval 
of the Food and Drugs Act, and propose to conform 
to it absolutely. 

That as at present constituted, the rulings formu- 
lated at Washington do not admit of uniform label- 
ing, and should be added to in such a manner that 
manufacturers may clearly understand this impor- 
tant feature. 

It was pointed out that Flavoring extracts do 
not come under the provisions of the law except as 
to the question of misbranding, treated in section 3 
of the law. ‘To this, however, there are the excep- 
tions in such extracts as Peppermint, Ginger and 
Wintergreen, which, being used as medicines, bring 
them within the full scope of the law as Drugs. 

Much diversity of opinion was expressed as to the 
admissibility of the word “extract” as applied to 
any of the articles hitherto sold under this name. 
It appears that the use of this word will be prohib- 
ited in many, if not in all instances. Against this 
view, however, it was pointed out that labels bearing 
the word Extract had been favorably passed upon 
at Washington. Mr. Mann, of Syracuse, had sev- 
eral labels in which the word appears, where this 
has been done, and presented the subject from his 
point of view in a very interesting manner. The 
decision in the Pitcher’s Castoria Case was referred 
to as establishing a precedent which seems to cover 
this question, but it was agreed that it is the desire 
of the Association to obtain, if possible, such rulings 
as will prevent any possibility of local difficulties. 

Mr. Bennett related a decision which seems to 
nullify the Food and Drugs Act so far as Inter-State 
Commerce is concerned, and to confine it to goods 
manufactured and sold in the District of Columbia, 
the Territories and Insular Possessions of the United 








































AND ESSENTIAL OIL REVIEW 13 


States. The text of this decision will be placed at 
the disposal of the Members as soon as possible. 

It was agreed that a report of this meeting shall 
be sent to all members, together with questions as 
to points discussed, asking an expression of opinion 
as to what shall be asked for regarding labeling of 
extracts, and all other points bearing upon the sub- 
ject. 

It was stated that, while the Department at Wash- 
ington had passed upon labels submitted, that more 
recently opinions had been refused, and it was 
stated that no more opinions would be given to in- 


. dividuals upon this subject. 


It was agreed that it is most important that a 
Committee proceed to Washington as soon as ex- 
pressions of opinion can be obtained from the mem- 
bers, to endeavor to obtain rulings which shall 
make uniform labelling impossible. It is hoped 
that all members who can do so, will join this Com- 
mittee. 

Upon motion duly made, seconded and carried, it 
was resolved that the annual membership fee of 
the Association shall be $5.00, and members are 
requested to remit the same to the Treasurer. 

The Executive Committee was authorized to pre- 
pare a Constitution and By-Laws, to be presented 
at the next meeting. 

A meeting of the Executive Committee was then 
called for Saturday, Dec. 29, at 2 Pp. M., to be held 
at the office of the Elsinore Perfume Company, 29 
Murray St., New York City. All members are in- 
vited to attend. 

It should be stated that many interesting and 
important points were brought out in the letters 
to which reference has been made, and these will 
be taken up in subsequent communications. 

The meeting then adjourned. 

It is urgently requested that all members will 
promptly act upon the following questions, com- 
municating their views in writing to the Secretary 
for presentation at the meeting next Saturday, so 
that we can reach some common ground of opinion 
upon those and other vital points, for presentation 
at Washington. Please reply by number, to save 
time, and admit of tabulation of results. 

Ist. Is the use of the word “Extract”’ as now em- 
ployed, essential to the successful conduct of our 
business ? 

2d. Can you define “Extract of Vanilla” and state 
of what it should be composed ? 

3d. Same of “Extract of Lemon.” 

4th. Same of the extracts made from the so-called 
fruit oils. 

5th. Is it possible to make the latter from the 
fruit ? 

6th. Should we not, and, if so, can you make 
affidavit of the harmless character of so-called fruit- 
ether extracts, and of coal tar colors as used in this 
industry? (Dr. Stearns is willing to make affidavit 
that he has known intimately of the extensive use 
of these products since 1880, being almost daily in 
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contact with users of them, and has never seen a 
single case in which bad effects have followed the 
use of them, and has never heard of an authentic 
case in which, as employed in this industry, the 
slightest ill effect is known. It is desired that 
members shall express their views as to whether or 
not we shall take up this phase of the subject with 
the authorities, or shall we keep clear of it?) 

7th. Will you formulate a label for “Straight” 
Vanilla Extract, and for Vanilla in which synthetic 
material is used, as well as for lemon and other 
flavors which you desire to put out. If we could 
designate a uniform system of labeling, complying 
with the law, it would probably be easy to get regu- 
lations governing the same which would be of ad- 
vantage to the members of this Association. 

Finally, any views expressed by those who can- 
not be present at our meetings, will be fully pre- 
sented. 

PROSECUTION UNDER THE FEDERAL LAW. 

One of the points brought out in the discussion is 
the widely varying belief of the members as to what 
will happen in the event of prosecutions under the 
Federal Law. 

A case in point is one in which an arrest has been 
made in New York (Dec. 21st) under the Food 
Inspection Act, which is now in force. Bail in 
$10,000 was required, and the defendant has em- 
ployed a firm of attorneys where the retainer is 
never less than $1,000. It is easy to see that if the 
defendant is acquitted, he will have expended sev- 
eral thousand dollars at the very least. 

It was stated by one member that he thought the 
course would be to grant a hearing before the Sec- 
retary of Agriculture, and if proper representation 
was then made, the matter would be closed upon the 
cited party agreeing to “sin no more.” That this 
is a. mistaken opinion will appear upon careful 
reading of the fourth section of the law, which is 
mandatory in that “and if it appears that any of the 
provisions of this Act have been violated by such 
party, then THE SECRETARY OF AGRICUL- 
TURE SHALL AT ONCE CERTIFY THE 
FACTS TO THE PROPER UNITED STATES 
DISTRICT ATTORNEY.” It gives the Secre- 
tary no choice in the matter, and prosecution must 
of necessity follow. 

The representative of the Manufacturers of Bot- 
tlers’ Extracts thought Dr. Wiley would be lenient, 
and would do all in his power to prevent anything 
happening to disturb the manufacturer who com- 
plies with the law—which is no doubt true. But 
it was pointed out that in the carrying out of the 
law we shall come into contact, first, with inspectors 
whose duty it is to GET CASES. Once a defend- 
ant in such a case, opens up possibilities which will 
take a large purse to meet. 

It seems, therefore, that we should proceed with 
the utmost expedition to obtain rulings, if it is 
possible to do so, which shall make clear to us 
what we have to do in order to comply absolutely 


with the law in which course alone our safety must 
lie. 

It is very doubtful indeed if the Secretary of 
Agriculture fully realizes the hardship that is ac- 
cruing to so large a number of people, and the de- 
lay to business, through the indefinite rulings 
which have been promulgated. It is generally ad- 
mitted that it is not possible to determine from these 
rulings what shall constitute correct labeling of 
flavoring extracts. It is thought that, even with 
the representation we now have, with about 50 rep- 
resentative firms and with the addition of others 
whom we have good reason to believe will unite with 
us, that we may be able, possibly with the help of 
our Representatives in Congress, to secure plain 
and definite rulings upon the question of labeling, 
and upon the question of coal tar color. 

The meeting called for Saturday, December 29, 
at the office of the Elsinore Perfume Co., was duly 
held, and attended by the members of the board, 
as well as some other gentlemen who took part in 
the proceedings. It was agreed to send a Commit- 
tee to Washington to ask for a set of uniform regu- 
lations regarding the labeling of Flavoring Extracts, 
and a discussion followed as to what form these 
regulations should take. It was determined to ad- 
journ for one week, and to send out notices to the 
members asking opinions on how our goods shall 
be labeled, to be presented at our next meeting, 
when the Committee going to Washington shall be 
definitely instructed as to what shall be asked for. 
It is desired that as many as wish to do so, shall 
accompany the Committee to Washington, and the 
Manufacturers of Baltimore shall especially be in- 
vited to go. This meeting will be held at the office 
of the Elsinore Perfume Co., No. 29 Murray Street, 
New York City, Saturday, January 5, at 2 P. M., 
and all who receive this communication are urged 
to be present, or else send a written statement of 
their views upon the question of labeling extracts, 
and as to what should be done in Washington. 

The next effort will be directed toward obtain- 
ing from the various States identical regulations, 
which will be uniform in all States. As several 
States have already adopted the National Law, it 
is believed that we shall be successful in our efforts. 

The importance of this organization cannot be 
well overestimated to the manfacturer of Flavoring 
Extracts. We live in an age in which all who have 
to do with the public must expect to become the ob- 
ject of more or less determined effort at regulation 
by law. These efforts are often made by well- 
meaning individuals who know very little of the 
affairs which they seek to regulate, and may there- 
fore become harmful. The one way to meet this 1s 
to organize, for the protection of our rights. 

Crass I.—ExtTRACTs OF VANILLA. 

The following represents the opinion of Dr. T. C. 
Stearns as to the form which the desired regulations 
should take. This is substantially as presented to 
the meeting of this Association of December 29th, 
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as a basis in form, at least, of what should be asked 
for. 

(a) Made by formula in the U. S. P. May be la- 
beled “Extract of Vanilla,” U.S. P., or “Tincture of 
Vanilla U. S. P.” ; 

(b) An extract made by maceration or percola- 
tion of Vanilla beans with alcohol and water, with 
or without sugar, differing proportions from the 
U. S. P. formula, may be labeled “Extract of Van- 
illa,” provided the formula is stated on the label. 

(c) An extract made from Vanilla and Tonka 
beans may be labeled “Extract of Vanilla and 
Tonka,” and the formula need not be given on the 
label. 

(d) The solution of Vanillin in any suitable men- 
struum may be labeled “Vanilla Flavoring” and the 
formula need not be stated on the label. 

(e) The solutions of Vanillin and Coumarin may 
be labeled “Compound Essence of Vanillin” and the 
formula need not be stated on the label, provided 
it corresponds to the National Formulary. If it 
differs from the N. F. formula, the difference must 
be stated on the label. These mixtures may be 
labeled “Vanilla Flavoring Compound” and the for- 
mula need not be printed on the label, provided the 
amounts of coumarin and vanillin are equal to or 
above the amounts called for in the N. F. formyla. 

In all instances the process of manufacture must 
be so conducted, and be made from materials of 
such quality that the finished product shall yield 
toanalysis ( ) parts of extractive matter for the 
pure vanillas, and the designated parts of vanillin 
and coumarin in the solutions mentioned in e. 

Crass II.—Extract oF LEMON. 

(a) A solution of oil of lemon in alcohol, con- 
taining not less than 5% oil of lemon, and colored 
with lemon peel, may be labeled “Extract of 
Lemon.” A less quantity of lemon oil may be used 
provided the fact is stated on the label. A harm- 
less artificial color may be used instead of lemon 
peel, provided the fact is stated on the label. 

(b) An extract made by strongly agitating a 
mixture of oil of lemon, alcohol and water, may be 
labeled “’Terpenless Extract of Lemon,” provided a 
sufficient amount of lemon oil of sufficiently good 
quality is used, to leave in the finished product not 
less than .2% of Citral derived from lemon oil. 

(c) When citral is added to any extract of lemon, 
the fact must be stated on the label. 

(d) Harmless colors may be used in all except 
aand the fact need not be stated on the label. 

Crass III. 

Such extracts as Almonds, Cloves, Nutmegs, and 
others made from the natural oils, should conform 
to the formulae given in Circular No. 19. Where 
of greater strength than there directed the fact need 
not be stated on the label, but when of less strength, 
the fact must be stated on the label. These extracts 
may be labeled “Extract of Almonds,” “Extract of 
Cloves,” etc. 

Crass IV.—Tue Mepicina Extracts. 

Such extracts as are made use of in medication, 
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such as peppermint, ginger and wintergreen, must 
be made according to the U. S. P. lf more oil is 
used than directed in the U. S. P., this need not be 
stated on the label. But if less oil than directed in 
the U. S. P. is employed, it must be so stated on the 
label. ‘hese preparations may be labeled “Extract” 
or “Essence” or ‘Tincture,’ as preferred. An arti- 
ficial color must not be used. 
Ciass V.—ArTIFICIAL ExTRACTs. 

Extracts made from the so-called fruit oils, or 
from mixtures of ethers (esters) and essential oils, 
orris, etc., should be labeled “Artificial Strawberry 
(or banana, or pineapple, as the case 
may be). Artificial harmless colors may be used, 
and this need not be stated on the label. 

Ciass VI.—Ex‘racts oF Roor Berr, Erc. 

Extracts of Ginger Ale, Root Beer, Birch Beer, 
Cream Soda, etc., may be so labeled without further 
comment on the label. Harmless artificial colors 
are admitted without the necessity of so stating on 
the label. “Extracts of Sarsaparilla” should have 
on the label “For Soda Water” to avoid possible 
misunderstanding. 

Size or Type To Be Usep. 

Flavoring extracts being largely sold in bottles of 
small size, it is not possible to designate the precise 
variety of type to be employed. ‘The only condition 
to be observed is to employ such type as shall make 
it perfectly clear to the buyer, upon casual inspec- 
tion of the label, what he is getting. ‘The letter 
and spirit of the law must be observed, and the label 
must not be allowed to admit of criticism under the 
misbranding clause, or of the charge of deceit in 
the smallest particular. 

At the meeting held on January 5th a Committee 
was appointed to take up the recommedations for 
labeling, etc., offered at the meeting on Dec. 2gth 
with the authorities in Washington. 

This Committee went to Washington by appoint- 
ment and held a conference with Secretary Wilson 
and Dr. Wiley, on Jan. 11th. 

All of the Regulations were accepted down to 
Class V. The authorities of the Department re- 
fused absolutely to permit the use of the term “Arti- 
ficial,” insisting upon the term “Imitation.” 

The Committee withdrew for consultation, re- 
fusing to accept the term “Imitation,” so this point 
still remains open. A further conference will 
follow. 

There will be a meeting of the Association at 
the office of the Elsinore Perfume Company, 29 
Murray St., New York City on Saturday, January 
Igth, at 2 Pp. M. All members are urgently re- 
quested to be present. 





It seems that Daniel J. Sully is losing no time in 
pushing the business of the Buchan Soap Co. Not 
only is he advertising on a tremendous scale, but 
he has compelled the promising young actor, Doug- 
las Fairbanks, who desires to marry Mr. Sully’s 
daughter, Bertha, to leave the stage and join him 
in pushing soap. 
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s LAVENDER OIL QUALITY. 








C. Besancon, GRASSE, FRANCE. 

If ever there was a time when a clear under- 
standing of the essentials of good Lavender Oil 
was necessary that time is now. Yet it is my 
experience that to many consumers the character- 
istics of this Oil which make it commercially val- 
uable are by no means so well defined as they 
should be. 

There have been many investigations and re- 
liable tests of Lavender Oil and its near relative 
Aspic Oil, but the results of these studies have 
not become generally known. 

It has been proved by analysis that pure Lav- 
ender Oil distilled from plants growing at differ- 
ent elevations of the Alps differ characteristically, 
especially in the amount of Linalyl Acetate 
(Ester) present. It is admitted that the quantity 
of Linalyl Acetate present has a direct relation 
to the perfume-value of the Oil of Lavender, while 
the other elements present are not to be neglected. 

In this year of a very short crop adulteration is 
more frequent and unblushing than usual. The 
farmers have been prone to add various adulter- 
ants to their Lavender Oil for generations, but 
this year they have poured it in with unstinted 
hand. 

They have also tried to compensate for the 
short production of Oil Lavender by mixing it 
with Oil Aspic, although they are aware of the 
fact that any expert can note the adulteration 
at the first smell. 

Besides there has been a more or less uncon- 
scious adulteration in the distilling of Oil from 
a hybrid Lavender-Aspic plant, these plants hav- 
ing crossed with each other in various ways, but 
the oil distilled from them is just like Lavender 
Oil adulterated with Oil Aspic. 

The importance of Lavender Oil for Soap- 
perfuming especially makes these mixtures all 
the more dangerous for the manufacturer who 
wishes to obtain good results from an established 
formula, and introduces an impure oil instead of 
the purer products obtained last year. No won- 
der the odor of the soap is different. 

It is a fact that there is really only one good Oil 
Lavender and that is the pure oil, but when we 
know that even the honest distiller obtains oils 
of varying characteristics from plants growing in 
different sections is it not plain that chemical 
analysis alone can make him sure of the goods 
delivered ? 

Most Essential Oil houses have been selling 
three grades of Lavender Oil, calling them by 
different fancy names. The cheapest had no Es- 
ter content guaranteed, the second quality con- 
tained from 21 per cent. to 25 per cent. and the 
best from 30 per cent. upward. As a matter of 


fact, the last was the only one worthy of the 
name of Lavender Oil. But the price is very 
high. It has to be especially high this year on 
account of the poor crop. The consumer who 
wants a real Lavender Oil during 1907 must pay 
well for it, but it will give him results which he 
has no right to expect from the cheaper grades. 

He will do best, if he wants to be sure of his 
product, and can not afford to pay the highest 
price for Oil Lavender, and use it “straight,” to 
buy half the quantity he requires of the best Lav- 
ender Oil and an equal quantity of pure Oil 
Aspic and combine them himself. Then he will 
know what he is getting, and may be sure of 
constant results. 

For his higher priced soaps he will use the best 
Oil Lavender and he can not fail to obtain a good 
product, if he buy from any one of the reliable 
houses. For his cheaper soaps he may be able 
to use Oil Aspic alone—and it is far better when 
obtained pure than cheap so-called Oil Lavender 
—or mix it with the best Oil Lavender in his 
own laboratory for the medium priced soaps. 

The good Oil Lavender ought to show from 28 
per cent. to 30 per cent. Linalyl Acetate, 32 per 
cent. if possible. Then the purchaser knows he 
is getting actual value for the money expended. 
ARTIFICIAL ESTERS AS ADULTERANTS. 

By C. T. Bennett, B.Sc., A.I.C., F.C.S. 

The high prices at present ruling for lavender 
oil are an incentive to adulteration, and chemists 
should be on their guard against the addition of 
artificial esters which are being offered by Conti- 
nental dealers for dishonest purposes. Ethyl suc- 
cinate was detected some years ago by Messrs. 
Schimmel & Co. in a sample of lavender oil, and 
more recently glycerin acetate was found by the 
writer in a sample of American peppermint oil. The 
latest ester which is being used as an adulterant 
for lavender oil, a sample-of which was recently 
sent to Mr. John C. Umney for identification, proves 
to be ethyl citrate. French lavender and bergamot 
oils are valued chemically by their ester-content, 
and the addition of small quantities of this ester 
appreciably increases the apparent proportion of 
linalyl acetate. Ethyl citrate is almost odorless 
and can only be detected by chemical analysis. The 
characters of the sample referred to were as follows: 

Specific gravity 

Coottend WeReOR .nsices cscs Nil 
Refractive index (20 1.4400 
Range of boiling point ........ 285°-295°C. 
Saponification number 


DETECTION IN Essent1at, Orts.—On account of 
its high boiling point ethyl citrate will be found in 
the last fractions of a portion of the suspected oil 
submitted to distillation, and the removal of the 
greater portion of the oil under reduced pressure 
is first recommended. The residue is then sapont- 
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fied by aqueous potash and distilled, the distillate 
being tested for ethyl alcohol and the residue for 
citrates. Silver citrate is decomposed somewhat vio- 
lently by heat, and it is therefore preferable to pre- 
pare the barium salt in order to determine the chem- 
ical equivalent. 

Although the specific gravity of the ester is high, 
the addition of less than 5 per cent. to a light oil of 
lavender or to bergamot oil would scarcely be shown 
by the density alone, while this proportion would 
represent more than 10 per cent. of linalyl acetate. 

Other esters which may be used for similar pur- 
poses are oxalates, tartrates, benzoates, and cinna- 
mates of the lower alcohols. These should be looked 
for in oils which are valued according to their ester- 
content. Ethyl citrate being an ester of a tribasic 
acid has a comparatively high saponification value, 
and herein lies the value of its use as an adulterant. 





SOAP IN DENTIFRICES. 


Our experience with similar preparations is 
that they will become cloudy and thickened when 
exposed to low temperature and resume their 
clear and liquid state upon becoming warm again. 
This is true of all liquid dentifrices containing 
soap, and the degree of change depends upon the 
amount of soap contained in them and the per- 
centage of alcohol in the menstruum. These 
should be so balanced in the formula that upon 
cooling the wash to 50° Fahrenheit it should 
not congeal or precipitate to any great extent. 
A little experimenting with this or any other 
formula will enable one to get just the right 
amount of soap to use. Most formulas-for tooth 
washes and tooth powder contain too much soap. 
Only just enough to make a pleasant lather in 
the mouth is needed, and if a larger quantity is 
used the preparation is liable to be unpleasantly 
“soapy” in taste. Saponaceous tooth washes 
should be filtered to a temperature of 55 to 60° 
Fahrenheit to remain right at the ordinary tem- 
perature of 60 to 70° Fahrenheit, to which stores 
or houses are heated in the winter season. 





THE INFLUENCE OF THE SEASON OF 
DISTILLATION ON ESSENTIAL 
OIL OF RUE. 
sy Pror. M. A. BircKENSTOCK. 

Notwithstanding the notable progress made 
within the last few years in the study of the constitu 
ents of Essential Oils, we are not yet in a position 
lo assign to quite a number of them the precise 
elements, based upon their physical and chemical 
constituents with that exactness which would 
make absolute any conclusion upon their purity. 
This fact is due to the extreme complexity of the 
combination which goes to make up an essential 
oil; the distillation by which they are obtained 
is fractional, and the manner in which it is ob- 
tained constitutes a first cause influencing their 
tomposition in a certain degree, as the fractiona- 
tion is carried to this or that degree, that the loss 


of soluble portions in the distilled waters is more 
or less noticeable. 

But there are other causes which affect this 
constitution of the oils very much more seriously, 
bearing upon the very origin of the oil in the 
vegetable source. They are both internal and 
external. In the former they are cornered with 
the very nature of the organ which produces 
them; 1 mean the very common hybridization so 
frequent among the order of Labiates which fur- 
nish so large a proportion of the plants from 
which Essential Oils are extracted. 

. I have obtained in the course of my investiga- 
tions certain results which demonstrate the great 
influence of these two factors mentioned. 


THE EFFECT OF THE SEASON OF DISTILLATION ON 
Or, oF Rue. 

The Essential Oil of French Rue (Ruta graveo- 
lens L.) is recognized as being different from 
Oil of Algerian Rue by its difference in congeal- 
ing point. The latter hardly ever congeals be- 
fore reaching 15 or 16° C., while the former con- 
geals even at 10°C. Both oils usually contain 
about 98¢ of Ketones, but the Ketonic portion 
of French Rue is made up almost exclusively of 
methylnonylketone, CH,COC,H,,, fusible at 
+15°C., while the Ketonic portion of Algerian 
Rue consists chiefly of methylheptylketone 
CH,CO(CH,),CH, fusible at —16°C. Is this dif- 


ference to be attributed, as some authors hold, to 


a different botanic origin? An examination of 
the plants betrays no appreciable difference mor- 
phologically. In fact the difference rests upon 
nothing else than the different seasons of vegeta- 
tion at which distillation takes place. While in 
France the distiller works on Rue in the Autumn, 
in Algeria the reverse process is followed and the 
oil is distilled from the plant so soon as growth 
ceases in the spring or the beginning of Summer. 

We have had Algerian Rue distilled at three 
different stages of growth. Here are the results 
which were obtained with these different types 
(in this analysis the density is indicated at 15°. 
The Ether-content was obtained by quantitative 
saponification and the dosage of alcohol was ef- 
fected under conditions identical with acetylation. 
The optical rotation is indicated for a length of 
100 mm.) : 7 


Density 
at 15°C. 
0.8446 
0.8386 
0.8370 


Opt. | Solubility in 
Rotation. jalcohol at 70° 
-4° o' I in 2 parts 
-4° foul 6 46 66 ‘ 

ae. see & 


Congealing 
Point. 
11° C, 

-11° C, 
+ 9° C,,7 


Spring..... 
Summer.. 
Autumn... 


The difference in composition is therefore 
plainly due to the different time at which the 
Rue is distilled. 

Algerian Rue presents the precise character of 
French Rue if like the latter it be distilled in the 
Autumn. 
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C tev WANT TO KNOW., 


The Department, ‘‘They Want to Know,” has been 
necessitated by the inquiries coming to this Magazine 
from many sources. Especially since the passing of the 
United States Pure Food Law, numerous questions have 
arisen, and in answering one we may answer all. We 
disclaim omniscience, but we shall always reply to proper 
inquiries as fully as attainable knowledge makes possible. 








LouIsvILLE, Ky. 


Editor AMERICAN PeRFUMER & ESSENTIAL OIL 
REVIEW: 

Dear Sir: I was waiting to see what the Pure 
Food people were going to do. They were here 
in session for several days and the Ice Cream 
people all over the country put up such strong 
pleas for use of gelatine and condensed milk and 
lower percentage of butter-fats that they haven't 
decided yet what they would do. Now I wish 
to have some information. Do they raise any 
objection to Vanillin? I see it is claimed to be 
a vegetable product. I want to make up a lot 
of flavors as soon as I can see my way clear. To 
judge from some of the circulars sent out by 
some manufacturers, it looks as if nothing but 
vanilla will be allowed. Please give me all the 
facts in the matter and oblige. 


T. J. W. 
REPLY. 


Dear Sir: Replying to your late favor, we beg 
to state that at no time have the Pure Food Com- 
missioners forbidden the use of Vanillin in Ice 
Cream, Flavoring Extracts, or candies. But they 
do insist that where Vanillin is used instead of 
Vanilla Beans, or with them, the label on the 
Extract or Candies must so state. In the Decem- 
ber number of this magazine the matter was fully 
covered, both in the recommendations of the 
Confectioners’ Association and in this depart- 
ment. It is all a question of labelling. 


EARLVILLE, N. Y. 


Editor AMERICAN PERFUMER: 

Dear Sir: Please write on back of each of en- 
closed labels what changes I should make to com- 
ply with the Pure Food Law. Can we use Cou- 
marin? 

Extract Co. 
REPLY. 


Dear Srr: It has been decided by the Commis- 
sioners that as Flavoring Extracts are foods, not 
Drugs, no indication of the percentage of alcohol 
is necessary. This decision was made, however, 
only December 13th, the information previously 
given being that the percentage of alcohol should 
appear on the label. It is no violation of the law, 


however, to print the percentage of alcohol. Ob- 
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jection has also lately been raised by the Commis- 
sioners to the use of the word “Compound,” al- 
though recommended by them originally. They 
now State that the words “Substitute” or “Imita- 
tion” should be used in all cases where the genu- 
ine article does not form the base of the extract. 
Objection is also raised to the artificial coloring 
of Lemon or Orange Flavors. 

You may guide yourself by these principles in 
altering your labels, but as all of the rulings of 
the commission are only temporary no one can 
say how soon they will be again modified. 


Mt. CLEMENS, MIcH. 

THE PERFUMER PUBLISHING Co.: 

GENTLEMEN—We note the item regarding Pure 
Food Law, in which a number of preparations con- 
tain wood alcohol and colonial spirits ; in what way 
will these preparations comply with the law? Are 
they to be discontinued on the market after Jan. 
ist? You will greatly oblige us with your reply, 
by mail, when acknowledging the receipt of in- 
closure. 





Yours truly, 





REPLY. 


GENTLEMEN—With regard to the use of methy- 
lated spirits, their use is absolutely prohibited in all 
food products, and according to our understanding 
their use is not permitted in toilet preparations 
either. There has been some talk of requesting a 
ruling in favor of methylated spirits from which 
acetone and other toxic constituents have been elim- 
inated. 


THe PreRFUMER Pus. Co.: 

Referring to your letter of December 7th in re- 
gard to our inquiry as to whether denatured alco- 
hol can be used in the manufacture of Perfumes 
and Toilet Waters, wherein you state that full par- 
ticulars in reply to our inquiries have been pub- 
lished in recent issues of THE AMERICAN PER- 
FUMER AND EsseNTIAL Ou, REviIEw, to which you 
invite our attention. 

We regret to say we have not these issues in our 
files, and will ask you to kindly forward same. We 
shall be pleased to remit the cost as soon as we know 
what it is. 

Yours very truly, 


REPLY. * 
January 8, 1907. 

GENTLEMEN—When we received your letter of 
December roth, it did not occur to us to write you 
again along the lines of our letter of December 
7th, for you had had our November issue not over 
a week. On page 18 of the November issue you 
will find regulation No. 16, section 8, which reads 
“A,” the term alcohol is defined to mean ethy! alco- 
hol. No other kind of alcohol is permissible m 
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the manufacture of drugs except as specified in the 
U. S. P. or N. F. 

In view of the fact that the law is designed to 
cover all preparations intended for the cure, ameli- 
oration, or prevention of diseases, it seems to be 
clear that toilet. articles intended for personal ap- 
plication are included. 


GENTLEMEN—We have tried our best to find out 
what effect the new Pure Food Law will have on 
toilet talcum and Rice Powder. 

Will you kindly tell us whether or not it is neces- 
sary to label the same under the provision of the 
Pure Food and Drug Act? 

We have twice written the Secretary of Agricul- 
ture at Washington, but have received no reply, 
and as it is so late that we would like to obtain in- 
formation elsewhere. 

Thanking you for whatever information you may 
give us, we remain, 

Yours very truly, 


REPLY. 

Dear Sir—Your letter is at hand. You ad- 
dressed your envelope in the right way, but please 
note that the Review is now published by this com- 
pany and is entirely independent of any house in 
the trade. 

With regard to rice powder, it is our understand- 
ing that if the powder is not actually made of rice, 
you will have to change your label. A large man- 
ufacturer in Philadelphia told us the other day that 
his labels were being changed and the word rice 
eliminated, for the reason that he had been trying 
for years to find some way to pulverize rice satis- 
factorily, but was unable to do so. Possibly you 
have succeeded where he has failed, and if yours 
is actually a rice powder there will be no need to 
change your labels. 

With regard to talcum, you need have no fears 
in our opinion, because that powder is actually 
pulverized talc, with or without the additional borax 
or perfumes, as the case may be. 

With regard to rulings of the Secretary of Agri- 
culture, we are well aware that the matter is in a 
somewhat muddled condition. Bulletins have been 
issued dealing with many phases of the Pure Food 
and Drug Law, but as far as the perfumery and 
extract manufacturing industry is concerned, in 
particular, there has as yet been no collation made 
of all the rulings applying to these industries. 

Now that the AMERICAN PERFUMER AND ESSEN- 
TAL Orr Review is an absolutely independent 
journal, PUBLISHED SOLELY IN THE INTERESTS OF 
ITS SUBSCRIBERS, we think we are in a particularly 
good position to act as the regular medium of com- 
munication of the members of the Mfgrs. Perfum- 
ers’ Association. 

By this we do not mean that we wish to be con- 
sidered only as a perfumery journal, for the reason 
that the perfumers of America, probably not over 
300 in number, constitute about one-tenth of our 
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prospective field. They are outnumbered two to 
one by manufacturers of soap and over three to one 
by manufacturers of flavoring extracts. Then there 
are a large number of manufacturers of toilet spe- 
cialties, so that all together the four co-ordinate 
branches of the essential oil industry will be im- 
partially served by us. 

We think that you will be able to get information 
on the subject from our January issue, which will 
be published on the 15th. 

FurTHER REpPLy. 


RocueEster, N. Y., Jan. 9, ’07. 


AMERICAN PERFUMER: 


We have your favor of the 8th inst. and would 
thank you for the information contained therein. 
We have heard several conflicting reports regard- 
ing Talcum and Toilet Powders, and on this ac- 
count we appreciate the more your information. 
Thanking you again, we remain, 


CHICAGO. 
Editor of the AMERICAN PERFUMER, 
New York City, N. Y. 

Dear Sir—In reading your December, 1906, issue 
I noticed among other important things on page 17, 
your reply to a Cleveland, Ohio, Mfgr. of Per- 
fumes, Face Creams, Lotions, Flavoring Extracts, 
etc., that labels on each package should give the 
percentage of Alcohol, etc. 

Ist Question :— 

Would it not be lawful to use a small sticker on 
back or side of each package giving the percentage 
of alcohol and other ingredients? We have litho- 
graph labels on hand sufficient to do us until July, 
1907. I run two lines of labels, one a tri-color lith. 
and under my own name. The other a 7 color lith. 
and under name of , Paris, France. I 
do not say imported. I use the words Foreign 
Brands. | am enclosing our catalog, showing both 
lines of goods, also a Price List, which contains a 
full “List.” 


2d Question :— 


Would these Foreign Brand Labels be consid- 
ered “Misbranding?” 





3d Question :— 

[f it is misbranding, could I not attach a sticker 
and say on it made by ———————_? - What would 
you suggest? I would like you to write me an an- 
swer to these questions and make notation on each 
package in the catalog and return catalog to me. I 
think this will be the best and easiest way for you to 
do it. Just write the words across each cut in my 
catalog and register the catalog to me, so that I 
will be sure to get it. Send your bill along and I 
will remit. 

Perfumes and Toilet Waters, you say, are im- 
mune from Government requirements. I was un- 
der the impression that Creams, Talcum and Face 
Powders are also exempt from any changes, but 


20 THE AMERICAN PERFUMER 


your “reply” repudiates that. Well, all right; please 
write a sticker across each one in catalog. 
4th Question :— 

Are we requested to use 50% or 004 alcohol in 
making Pure Vanilla Bean Extract? One of my 
friends claims 60¢. I claim 50¢ and 13 oz. of Bean 
to a gallon. Which is right? 

[ thank you in reply for all favors and I await 
your reply. 

Respectfully yours, 
REPLY. 

GENTLEMEN—Yotr letter of December 29th came 
duly to hand, and we have been awaiting receipt 
of the catalogue. That has not yet arrived, and in 
view of the fact that you desire notations made in 
the catalogue, I would request that you forward 
two copies of same at once, and I will then proceed 
to reply to your inquiries, and also publish them in 
the January issue, though your name will be omitted 
if you so desire. Our January issue will go to 
press on the 12th, consequently your immediate at- 
tention will be welcome. 

Have you taken any steps to join the American 
Extract Manufacturers’ Association? That Asso- 
ciation constitutes one of the best moves that has 
been made as a result of the pure food law, and if 
you are interested you might write to Dr. T. C. 
Stearns, Treasurer, 44 Montgomery St., Jersey 
City, N. J. 


a careful 


With regard to your question Four, 
study of the Regulations compels us to give you 
the following reply: A pure extract must be made 


by the formula given in the U. 5S. 
labelled “Extract of Vanilla” 
of Vanilla, U. S. P.” 


P., and may be 
J. S. P., or “Tincture 


Cuicaco, 1/10/07. 
THe PerFuMER Pups. Co.: 

Yours dated January 7th, stating that you had 
not received our catalog yet, to hand. I am sur- 
prised that catalog has not reached you. All right, 
I shall mail you two catalogs to-day, and hope you 
may receive them all right so you may mark them 
up properly, keep one and send me one, and pub- 
lish the matter in your next issue if you wish, but 
do not give our name. 

I have just had an argument that we can use the 
following labels under a foreign name, such as: 

Paris 
And that it is not mis-branded because these toilet 
goods does not come under the “Pure Food and 
Drug Act.” 

What do you think about it? | 
know. I await your reply. 


would like to 


Seconp ReEpty. 

GENTLEMEN—In the absence of your catalogs, 
which have not yet come to hand, we beg to reply to 
your inquiries in first letter, not covered in our 
previous reply. 

1. Since our announcement that the percentage 
of alcohol must be stated upon the labels of Flavor- 
ing Extracts a new announcement has come from 
the Commissioners that in Food Products it is 


not necessary to state this percentage, and that 
Flavoring Extracts are to be classed with Foods. 

As we understand the law, it is absolutely op- 
posed to the use of any foreign labels when the 
goods are manufactured in the United States. We 
therefore advise putting these aside altogether. 
Your addition of a “Paster” to the effect that they 
are made by you would not be accepted. ; 

2. These foreign labels would be considered “Mis- 
branding.” 

3. There is a broad distinction between Toilet 
Preparations of a medicinal character and Per- 
fumes. As the Manufacturing Perfumers’ Asso- 
ciation understands the Law, and as explained in 
our editorial in the December number of this maga- 
zine Perfumes do not come under the Law and 
may be made as you please, and branded as you 
please. But Face Creams, Tonics for the Hair, 
Powders, etc., must conform to the law as to ingre- 
dients and branding. 

We trust that this is the information you re- 
quire, and that with the catalogs which we will 
return to you properly marked, when received, vou 
will avoid all complications. 





SOAP-MAKERS AND OLIVE OIL. 


Principal interest in this market centers in the 
olive oil situation, over the prospects of 40 cents 
being added to the price as import duty. The tariff 
regulations provide that when the price paid for 
olive oil on the other side is 60 cents, a duty of 40 
cents is to be levied; importations on a lower first 
cost being admitted free. The price has now reached 
59% cents, and in some quarters it is asserted that 
the 60-cent. limit already prevails. Importers are 
therefore very much wrought up and talk of ap- 
pealing to the government is heard. At the price 
to which olive oil has recently been advanced, 66 
cents for yellow and 60 cents for green, it is be- 
yond the reach of soap makers, and consequently 
a strong demand has been stimulated for foots, 
which are strong at 6 cents. 





Cable advices received from Colombo, Ceylon, 
stated that the Kelani Mill, which turned out more 
than 20 per cent. of the cocoanut oil manufactured 
in the island, has been totally destroyed by fire, to- 
gether with a large quantity of oil. 

Details are meager, but it is certain that the 
manufacture of cocoanut oil will be crippled to a 
considerable extent for some time to come, and as 
a consequence much higher prices will be quoted for 
this product. Importers are of the opinion that 
the highest prices ever quoted will be exceeded. 

Soap manufacturers who have not already secured 
their goods will be in a serious predicament. There 
is very little unsold oil in the local market, and 
nearly all incoming supplies have been disposed of 
to arrive. Manufacturers will not only be unable 
to secure goods, but such oil as is to ‘be had will 
undoubtedly be offered only at prohibitive figures. 
The oil trade generally is anxiously awaiting fur- 
ther advices from the East. 
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The Brown Soap Co., which removed from Day- 
ton to Columbus, Ohio, only a year ago, reports 
amost successful season in the sale of its new Soap- 
Paste. 


ON THE SCEN 











His numerous friends will be sorry to hear that 
Mr. E. T. Gamble, while near Pacific Grove, Cal., 
had a very dangerous fall. He is reported as im- 
proving slowly. 





There was a small blaze in the office of the Moore 
Soap Co., Winsted, Conn., on Dec. 27th, but a 
few pails of water quenched the flames before the 
arrival of the fire department. 





The total production of soap in Marseilles, France, 
was 292,155,061 pounds in 1905; 6,702,203 pounds 
more than in 1904. The United States bought only 
968,710 pounds of the entire production. 





The Proctor & Gamble Co. has been sued by the 
attorney for John Kimpion, who was killed in one 
of their elevators last October. Ten thousand dol- 
lars is the amount claimed by his widow and two 
children. 





A petition in bankruptcy has been filed against 
the Nut Oil Products Co., manufacturing soaps, 
tt, at 26 Moore street, New York City. A re- 
ceiver for the Company has been appointed by 
Judge Hough. 





Mr. John H. Remmers, founder of the Remmers 
Soap Co., of Cincinnati, was visiting his old home 
for the holidays. He now, represents the Swift 
Packing Co., of Chicago, in San Francisco, where 
he has resided for six years past. 


Before the new building at Grand and Hudson 
treets, Jersey City, is completed, Colgate & Co. 
md it necessary to enlarge their plant, and have 
led plans for a two-story brick extension, 75x100 
let. This looks like prosperity. 


The Dunwoody Bros. Soap Company, of Denver, 

“ol, has disposed of all its brands of toilet and 
laundry soaps to the Proctor & Gamble Co., of 
Uncinnati. The original firm will go out of the 
wap business entirely. 





Mr. E. A. Weber, of. E. A. Weber & Co., Chi- 
“go, made his usual trip to the Metropolis in De- 
‘mber, and enjoyed seeing many old friends. He 
lees not look at all “marred” even though married 
‘mee his last visit here. 
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The Globe Soap Co., of Cincinnati, has removed 
from No. 32 East Third St. to the United Bank 
Building quarters formerly occupied by the Proctor 
& Gamble Co. This looks like good business for 
the Globe Co. 








Mr. William F. Winkelmann, of the Carrolton 
Chemical Company, Baltimore, was in New York 
a few days ago seeking “What might be found.” 
He reports a splendid year’s business in Baltimore, 
and prospects for continued activity. 





Before leaving on his Western trip, Mr. W. G. 
Ungerer, of Ungerer & Co., spent a few days in 
Philadelphia, inducting the new representative of 
the firm, Mr. Edward Trippe, into office at 514 
Arch street, and introducing him to the trade. 





The proposition to label a bottle exactly accord- 
ing to its contents should be extended so as to set 
up a warning on mince pie. 

Let us hope that there should be no need so to 
warn the public regarding any of the flavoring ex- 
tracts henceforth put on the market! 





Mr. E. V. Killeen, of George Lueders & Co., 
Chairman of the Committee on Membership of the 
Manufacturing Perfumers’ Association, has added 
no less than four names to the list of active members, 
besides retaining the names of several who had lost 
interest in the Association. It merely shows what 
an active man can do when he serves an organiza- 
tion sincerely. 

Mr. Arno Basilier, who has been in the soap bus- 
iness in Seattle, has just succeeded in forming a 
$100,000 corporation at Calumet, Minnesota. This 
Company, under the title Fennia Soap Co., will 
establish a large plant at Duluth, especially for the 
making of a washing soap, the formula for which 
is Mr. Basilier’s discovery. One more who is un- 
afraid and sees millions in soap. 

It is announced by Fritzsche Bros. that since the 
death of Mr. Hermann T. Fritzsche, the senior 
partner, the remaining co-partners, Messrs. Ernst 
T. Fritzsche, Karl A. Fritzsche and Carl Brucker, 
have added to the firm Messrs. Johannes P. 
Fritzsche and Friedrich E. Watermeyer. We ex- 
tend to all of the members of this thriving concern 
our best wishes for continued prosperity and ad- 
vancement. 


The Olive Oil situation abroad will hardly be 
helped much by the California growers, according 
to latest official reports. It seems that the pro- 
duction of pickled olives in California during 1906 
was but two-thirds that of 1905. In fact in some 
sections of the State the olive crop was a complete 
failure. It has been discovered that olives do not 
thrive in some sections in which they have been 
extensively planted. 
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NOTE TO READERS. 


This, report of patents, trade-marks, labels, and 
designs is compiled from official records in Wash- 
ington, D. C., and is absolutely accurate and 
complete. We include everything relating to the 
four co-ordinate branches of the essential oil in- 
dustry, viz: perfumery, soap, toilet specialties, 
and flavoring extracts. 

The trade-marks illustrated above are described 
under the heading “Trade-Marks Applied For,” 
and are those for which registration has not yet 
been allowed. All protests for infringement 
should be promptly made to the Commissioner 
of Patents, Washington, D. C. Under the head- 
ing “Trade-Marks Registered” are the applica- 
tions that have been granted. These marks were 
published in our recent issues. 

Further information will be gladly supplied by 
the publishers. 


PATENTS GRANTED. 

838,127.—Karl E. Markel, Warrington, England.—Ap. 
paratus for producing bars of soap. 

Claim 26.—In an apparatus for forming soap in bars, 
the combination of a tube; means for feeding a charge of 
liquid soap thereto under pressure; and a yielding device 
adapted and arranged to prevent the deformation of the 
bar as it is ejected from the tube by the subsequent charge 
of liquid soap. 

839.131.—Sanford Gould, New York. 
apparatus 

Claim. —The combination with a receptacle, of a dis- 
pensing mechanism removably secured to one end of said 


Soap-dispensing 


receptacle, comprising a cylinder provided with a plurality 
of apertures formed therein near the end thereof, a re- 
ciprocating plunger positioned in said cylinder, a spring 
for normally holding said plunger in its raised position, 
means positioned on said plunger for regulating the throw 
thereof, a tube connected to the lower end of said cylinder 
and extending through the upper end of said receptacle, 
and a bell-shaped member secured to the outer end of said 
tube for directing the discharge from said cylinder to the 
atmosphere. 

840,105.—John Blocki, Chicago, Ill—Perfumery pack- 
age. 

Claim 4.—<As a new article of manufacture, a perfumery- 
package comprising a transparent vessel containing per- 
fume and a flower placed in said vessel and maintained 
therein in its natural shape, said flower having a natural 
odor corresnonding to that of the perfume. ; 

840,213.—Front Holoubek, Nusle, near Prague, Austria- 
Hungary.—Soap-molding battery. : 

Claim 4.—A soap-molding battery comprising a plurality 
of molding-frames and cooling-machines alternately dis- 
posed, said frames being open at both sides and adapted 
to be closed by said cooling-chambers to receive the fluid 
soap. 

840,738.—Frank P. Barnard, Worcester, 
signor to Woodman-Davis Co., Worcester, 
tifrice. ; : 

Claim 3—A_ dentifrice composition consisting 0 
magnesium dioxide, powdered chalk, and a saponaceous 
substance, substantially in the proportions and for the pur- 
pose herein specified. : 

840,925.—Louis A. Falk, Chicago, IIl., assignor of one- 
half to Geo. A. Schmidt, Chicago, IIl._—Liquid-soap dis- 
penser. 

Claim.—A container comprising a pump-cylinder at one 
end and a spring closing valve at the other end. : 

841,057—Edward N. Sheldon, Belleville; Kans.—Hair 
tonic. 
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Claim 3.—The herein-described filtered hair-tonic con- 


sisting of kerosene, asafetida, naphthalene and alcohol in 
about the proportions specified. 
DESIGNS PATENTED. 
38,385.—Edward A. Kohn, New York.—Bottle. 


Claim.—The ornamental design for a bottle, as shown. 


LABELS REGISTERED. 


13.254, 13,255.—The Gunlock Hair Remedy Co., Quincy, 
Ill. Title: “Gunlock’s System of Scalp Treatment.” 

13,266.—Louis Berdy, New York. Title: “Indian 
Hair Restorer.” 


13,260, 13,270, 13,271, 13,272.—Armour & Co., Chicago. 
Title: “Sylvan.” (For soap.) 

13, 273.—Colgate & Co. New York. ‘Title: “Violet 
Talc Powder.” 

13,300.—Western Reserve Syrup Co., Cleveland, Ohio. 


Title: “Western Reserve Maple Syrup.” 


TRADE-MARKS APPLIED FOR. 


1,154.—J. A. McCaffrey & Sons, Phila., Pa: Olive-oil, 
vanilla extract, &c. (In the trade mark the central field 
of the star is printed in blue and the points in yellow.) 

; 2,769.—Eliza N. Hall, New York. Caustic potash or 
ye. 

3,500.—Schnull & Co., 
tracts, olive-oil, &c. 


Indianapolis, Ind. Flavoring ex- 


,_ 3:933.—Thos. Herson, New Bedford, Mass. A granu- 
7 soap. 

8712—H. A. Johnson & Co., Boston, Mass. Vanilla 
and lemon extracts, &c. 

10,571.—Maffi Barber Supply Co., San Antonio, Texas. 
Hair tonic. 

10,902, 10,903.—-The Southern Cotton Oil Co, New 
York. Cotton-seed oils. 

11,125.—Lever Bros. Co., Cambridge, Mass. Soap. 


11,193.—Van Vleet- Mansfield Drug Co., Memphis, Tenn. 
Bssence of Jamaica ginger. 


12,083.—Armour & Co., Chicago, IIl. 
paste. 

13,663.—Johnson Johnson, New Brunswick, N. J. 
Antiseptic soap. (The mark is printed in red.) 

14,094.—Tomijiro Kobayashi, Tokyo, Japan Tooth 
powder. 

15,051.—The Pompeian Mfg. Co., Cleveland, O. Toilet 
preparations. 


Shaving cream or 


_ 16,748.—Jos. M. Layat, St. Louis, Mo. Toilet prepara- 
tions. 

18,063, 18,067——Union Oil Co., Providence, R. I. Cot- 
ton-seed oils. : 

18,621.—Henri Etienne-Boulle, Marseilles, France. 


Olive-oil. 

19,016.—Royal Cream Co., 

19,677.—Sherer-Gillett Co., 
tracts, &c. 

20,085.—The Cincinnati 
Flavoring extracts. 


Shaving cream. 
Flavoring ex- 


Chicago, III. 
Chicago, III. 


Perfume Co., Cincinnati, O. 


20,217.—Sherer-Gillett Co., Chicago, Ill. Flavoring ex- 
tracts, &c 

20,258.—Denis Charles Millian, Marseilles, France. Soap. 

20,275, 20,276—Union Oil Co., W. New York, N. J. 


Cotton-seed oil. 
20,496.—Magnolia Healing Soap Co., 
Medicated toilet soap. 


Muscatine, Iowa. 


20,846.—Dallas Oil & Refining Co., Dallas, Tex. Cot- 
ton-seed oil. 

20,991.—John H. Woodbury, New York. Toilet soap. 

21,054.—Guggenheim Mfg. Co., Rochester, N. Y. Hait 
dye. 

21,595.—Greever-Lotspeich Mfg. Co., Knoxville, Tenn. 


Flavoring evtracts. (The ribbon being printed in blue, 

the panel in red, and the buckle in yellow.) 
21,669.—Colgate & Co., New York. Toilet preparations. 
21,838.—The Phceenix Mfg. Co. Newark, 

Laundry tablets. 

22,058.—Robert Stevenson & Co., Chicago, III. 

oll. 


Olive 
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JANUARY MARKET REPORT AND PRICE CURRENT. My 


THE ESSENTIAL OILS QUOTED BELOW ARE THOSE OF HIGH QUALITY AND UNDISPUTED FURITY ONLY. f 
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ESSENTIAL OILS 

The past month has been a rather quiet one in the 
essential oil market, due particularly to the breaking in 
of the holiday season coupled with the usual abatement of 
business incident to the period of stock taking. 

Reports from Italy seem to show that the Messina 
essences are coming more and more under the control of 
the speculative element, and that the situation is very 
largely in their hands. This influence is having its effect 
on the spot market, where in the case of Oil of Sweet 
Orange, for instance, an easier feeling that developed at 
first with the prospective arrival of new crop oil was 
quickly checked on strong advices from Messina. Last 
month’s quotation of $2.27 therefore still holds. There 
seems to be an actual shortage of Oil of Bergamot, which 
in connection with the influences noted above has resulted 
in a general advance in values, prime oil being now held 
at $3.10. Cassia is also easier, holders’ views being in the 
neighborhood of $1.15. Citronella continues strong at 47c., 
though in light request. Oil of cloves has also an upward 
tendency, but $1.05 will still buy. The rapid advance of 
balsam copaiba has had its effect on the oil, quotations 
for which have taken a jump to $1.25 for pure goods. The 
dullness of the peppermint market has been strongly 
emphasized ; prime oil is easily bought for $2.40. French petit 
grain seems to be out of the market altogether, and for the 
South American variety $5.00 is asked. A similar condi- 
tion is noted with respect to oil of pennyroyal, quotations 
for the American variety in the absence of the French hav- 
ing been advanced to $3.25, which in the absence of stocks 
is a merely nominal price. 


BEANS. 


The arrival of new crop Mexican vanilla cuts has be- 
gun, but there has been no change in quotations as dealers 
do not believe the conditions warrant an advance and the 
good demand stimulated by the Pure Food and Drug 
law will certainly not permit of lower prices. Reports from 
France seem to indicate that a high level is being main- 
tained there on bourbons, but the general expectation is 
that local buyers will refuse to meet these prices. 


SOAP MATERIALS. 


Notwithstanding the usual holiday dullness the market 
shows more than firmness. There is no doubt of the 
scarcity of all soap-materials, and prices are moving steadi- 
ly upwards. The Olive Oil situation is especially bad, forc- 
ing prices to prohibitive heights. The demand for Foots 
is strengthened as a consequence. 


Quotations are: 
Tallow, city, .06% (hhds.); tountry, .064-.05%. 
Grease, brown, .05%; yellow, .0534. 
Cotton Seed Oil, crude, tanks, .35; 
prime, .44. 
Cocoanut Oil, Cochin, 
Olive Oil, green, .62; 


summer yellow, 


.10; Ceylon, .09%. 


yellow, .75. 


Olive Oil Foots, prime, .06; good qaulity, .055¢. 

Palm Oil, Lagos, .07%; red prime, .07. 

Chemicals, borax, .08; caustic soda, 80 p. c. basis of 
60%, $2.00: 


Rosin, 1st run, 


26%; 2d run, .28%4; 3d run, .30%; 4th 
run, .321%4. 


Almond, Bitter... acs awe A IE Sl e555 sncabnnhewac MN, CE i doe wi baa de wea ile haan $ — 
5 « B.F.P.A...... eS EE ne - ree eee 2.7 
ie BOE vicdcuscccers Ss oth alicia, « nig saa awed Ps ME Grae divedhsagchetins 65 
% Sweet, True........ 57 ee apd ody oO Ee eet SEP errr rte 4.00 
4 Peach-kernel ........ 27 uniper eee 30 Thyme, red, French.......... 95 
Amsber, Gree, ..s%.scvcscosces -14 rrr 4.00 white, French........ 1.10 
“e Ne .29 Lavender, English............ 7.00 Vetivert, Bourbon............ 8.00 
ES ot See I 40 * Cultivated.. ...... 3.50 a Se 43.00 
NE III 600 5.60502000000% 1.30 ” Fleurs, 28-30% en 3-25 Wintergreen, artificial........ .40 
OR Sree ae I oo ir ons anéeaie'n usd 66% = oa... ree 3.25 
, Ree ee ag 2 Aree 60.00 
Bergamot, 37-389%..........+ 3.25 Limes, expressed............. 1.50 
| tee 3.00 —_ aa 75 BEANS 
INS 3 ne's'sg.2'00s 06 060+ eet ee 3.00 , 
Bois de Rose, Femelle ........ 4.50 Mace, distilled................ ,90 Tonka Beans, Angostura. ..... ped 
RE aS 20 Mustard, natural.............. 4-§0 SUFIMAM.....0.--00.seeeeeeee. = 
CB, be ke cee ken ens 55 “ ere 2.00 Para. ..... eee seeeeere rene eeees 29 
NS lin vicgaane ss |... eter see .o7 Vanilla Beans, Mexican... . .$2.75-5.00 
ee 1.25 Neroli, petale................. 100.00 : 6 Cutt. vee eee apelin 
NE ioc. onaskcssunsvan — i.” eae .go e ‘* Bourbon. .... 1.30-3.00 
Cassia, 75-80%........eseeeee | ne 2.35 5 Tahiti....... 60-1.35 
ie wen oc hee a ones 60 Orange, sweet................ 2.27 y 2c 
i en |. I eee .50 SUNDRIES. 
Cinnamon, Ceylon............ 8.00 Orris Root, concrete...... (oz.) 4.00 Ambergris, black.......... (0z.) $20.00 
SE 5 Sais non 00050 8'0% 00 5 eee eae : Sip seneess ‘+ 35.00 
LS Sa Cg SAN IE 6 dicioesensdcscenkens co ae ee ee she 1.65 
PC abGcc capes naehessee>s 1.25 » Peppermint, W. C............. CO ~ GRIT 4s oki kc oe c he cc 0's $2.75-3.00 
sy skancs es Pa xennds oe% 14.50 Petit Grain, American........ 5.00 Musk, cab. »pods.......... (oz.) 6.50 
ES ee ee 75 se OPT EN 05s 92's — NS 5 a'5.0 6% 14.00 
CE Geb inkke cadens cess < om eS a ee re 2.25 a Tonquin, pods..... 16.00 
Eucalyptus, Australian ....... 0: NB a ok vedio vise vee (0z.) 4.65 ree... 21.00 
PNG, ORE isc ccesccaes 5.25 Rosemary, French............ 1.10 ‘* Artificial, per Ib... - 
< e e 75 ee ED 5 5.0 4.0.00 6.000 50 Orris Root, Florentine, whole. 10 
Geranium, African............ 4.00 Sandalwood, East India....... 3.50 Orris Root, powdered and 
os ears 3.50 Sassafras, artificial............. 39 granulated arveaiun kath ¥'& Since 0) 12 
“ EE ee 11,00 s eee FO Ret OR once eee Ol oa .06 


“s Turkish.... 
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HEIKO-LILY. 


The latest of our Heiko-Products, pos- 
sessing the exquisite odor of Lily of the 
Valley flowers in the highest perfection. 





HEIKO-VIOLET 


The best and most economical substitute 
for Violet Pomade Washings. 








Full line of High Grade Specialties for the man- 
ufacture of Perfumes and Toilet Preparations. 


HEINE & Co., 





14 Pratr Sr., New York. 


FACTORIES: LEIPZIG, Germany, and GRASSE, France. 


THE AMERICAN PERFUMER 


NO 
™N 


FOR FACE CREAMS 
There is nothing so safe, so effective and 
so cheap in the end as absolutely pure 
and anhydrous sheep-wool fat. 


BriTisH LANOLIN 


Conforms to the U. S. P. and is used in immense quan- 
tities by the largest manufacturers of toilet preparations. 
Our LOW figures wiil surprise you. Special quotations 
in barrel lots. . . . LIBERAL SampLe ON REQUEST. 


EVANS SONS, LESCHER & WEBB Lim. 


92 William Street, NEW YORK 








CHARLES H. LAWALL 


Analytical Chemist 








39 SOUTH 10th STREET 
PHILADELPHIA 





Special attention given to Pharmaceu- 
tical and Perfume Manufacturers’ Work 





ESTIMATES FURNISHED 





VANILLA MEANS 





VANILLA BEANS 





not vanillin, coumarin, tonka, or any other substitute. If you 


want to put up a particularly fine extract that will make a 


10-strike, use the Mexican or Bourbon tean of the crop of 


1905. We have remaining in stock several lots of these, and 


they are far superior to the crop of 1906. Prices compare 


very favorably with those asked for the newer goods. 


Would you like us to submit samples of any grade or 


variety we have to offer? 


A line will do the business! 


J. N. LIMBERT & CO. 


Succeeding The Chas. E. Hires Co. in the Importation of Vanilla Beans 


480 and 482 BOURSE 


- PHILADELPHIA, PA. 
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Che Reason Why 








i” ~ 


(4eN6OME of our recent subscribers in Missouri carefully ex- 
amined this journal and as we “showed” them “the goods” 
they were satisfied. You may not be in Missouri, but as 
we are showing you a first class sample, with the guarantee 
that future deliveries will be even of better quality, we hope 
that you will send us your order. 

Why not accept this issue as the initial one on your 
subscription? ‘There is no other journal published in this country 


that covers the entire essential oil industry. The four co-ordi- 





nate branches—perfumery, soap, toilet specialties and flavoring 
extracts—are a part of the parent stem just as the fingers are 
a part of the hand. If Japan can support three papers for the 
toilet goods trade alone, why is there not room for a more 
comprehensive journal here? There is, and in proof of it we 
are glad to say that we have already built up a circulation of 
2,000 copies every month, and among our subscribers are some 
of the largest concerns in the country, and also some of the 
smallest. 

Why, our trade-mark and patent report alone, on pages 
22 and 23, is worth the cost of subscription, for it gives, in 
handier form, all the information contained in Government pub- 
lications that cost several times as much. 

Send us your subscription for one year and, if after, say 
three months, you are not entirely satisfied with your invest- 
ment, we guarantee, absolutely, to return your money. 


Address 


PERFUMER PUBLISHING CO., 


220 BROADWAY, 
Louis Spencer Levy, President NEW YORK. 
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Most Valuable Premium 
Coupons Ever Issued 


Our new booklet gives details of a double 


plan for increasing the sales of your products 


through the giving of valuable premiums 
to both the retailer who handles them and 


the consumer who uses them. It also explains 


WHY we can conduct your premium depart- 


nent much more cheaply than you can do 


it yourself. Send for the booklet to-day. 


Manufacturers’ Trade-Mark Association 
Dept. P, 253 Broadway, New York 
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~ 


N order to make a first-class straight van- 
illa extract it is not alone sufficient that 
you use good beans, for, with even the best, 
your results may be far from satisfactory. 
Take advantage of our years of experience 
and consult us freely. Tell us just what you 
want to put up and we will recommend the 
grade of bean, and advise you in regard to 


the best process of extraction. 


128 WILLIAM ST., NEW YORK. 





9 


Vanilla Beans 
Tonka Beans 


Thurston @ Braidich 





IF YOU USE TALC 











it will pay you to get samples of our fine 
Italian product. It is pure white, quite free 
from mica and other impurities; and we are 
quoting favorable prices for prompt delivery. 
Let us hear from you. 








P.R. DREYER CO. 
6 CEDAR ST., - NEW YORK 





FULL LINE OF PERFUMERS’ MATERIALS 





Gustin S. Brewer, Ph. B. 


Analytical & Consulting Chemist 


ROOM 314,-200 BROADWAY, 
NEW YORK. 


ANALYSIS OF ESSENTIAL OILS 


AND 


Raw Materials for Soap Makers and Perfumers 


TESTED FORMULAS for Toilet Specialties and Perfumes 





Le Mois Scientifique et Industriel 


A MONTHLY ANALYTICAL REVIEW 
OF THE TECHNICAL REVIEWS OF 
=== THE WHOLE WORLD=——— 


Eighth Year—No. 8 Rue Nouvelle, Paris, 9° 


SUBSCRIPTIONS 
Edition on 


Regular Separate Leaves 
(SALMON) (BLUE) 
20 francs 25 francs 


France and Belgium . 


Foreign . 25 francs 3o francs 


(The special edition ts printed upon one side of the page only) 
The amount of subscription is reimbursed by: 
2 Coupons “ Consultation (5 irs. ) of the Technical Office of 
the M. 
4 es go (2. ) frs. eac 
ibrary Of M. S. I. 


) for a publication of the Practical 


Three parts in one binding: _ 
The Month Scientific and Industrial (Mechanics, Electricity, 
Heating, Lighting, Industrial Economy.) 
AND METALLURGY. 
AND ELECTROCHEMICALLY,. 


THE MONTH, MINING 
THE MONTH, CHEMICALLY 


Specimen copy sent free on receipt of 3 cents for pos age. 
TECHNICAL OFFICE OF M. S. I. 


Organized with the purpose of supplementing the Review, 
it is so arranged as to aid the engineer or manufacturer by 
furnishing him general studies or details, always be ased upon 
the sources, thanks to a unique bibliographic al index cover- 
ing the methodical indexing of the liter- ture of the — eight 
years, as well as to the co-operation of many spec ialists fitted 
to cover all manufacturing questions in a practical way. 


(Send for the illustrated circular contai*«ing all details of 
these different modes of service, enclosing 3 cents for postage. 
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SEND 


FOR THIS 


Portfolio 
of infor- 
mation on 
the Art of 
Perfumery 


It contains 
formule for the 
manufacture of 
all grades of ex- 
tracts, toilet and 
floral waters, 
sachet powders 
and toilet spec- 
ialties. 


Every manu- 
facturer of these 


goods should 


have it 


FREE for the 
ASKING. 


METZGER. CHEMICAL 
COMPANY 

164 FRONT ST., New York. 44 S. Water St., Phila. 
7 Sears St., Boston. 505 Security Bldg., Chicago. 














CLASSIFIED 
ADVERTISEMENTS. 

















THE TRUEST 
Synthetics 


are those described in our handsome 








new catalog, which gives suggestions 
how to use these products. They are 
from the laboratories of 


A. MASCHMEYER, Jr. 


Amsterdam, Holland 


We invite special attention to 
VIOLET 
JASMIOL and 
JACINTHEA 


WRITE FOR BLUE LIST 








American Branch 


VAN DYK @ CO., newyork 

















On account of our wide circulation among manu- 
facturers, dealers, importers, &c., of perfumery, 
soaps, toilet specialties, flavoring extracts, 
&c., our readers will find this column 
a quick and satisfactory means for 
advertising temporary matters. 

To display advertisers and reg- 
ular subscribers this ser- 
vice is free; all others 
25c. per line perin- 
sertion. Cash 
with order, 


Address all communications to 
PERFUMER PUB. CO., 
220 Broadway, New York. 


BUSINESS OPPORTUNITIES. 


Use expert aid in preparing circular letters, book- 
lets and advertisements ; special campaigns planned 
and carried out for perfumers, soap manufac- 
turers, flavoring extract makers; you want re- 
sults; results are guaranteed. D. I. M., care 
AMERICAN PERFUMER AND ESSENTIAL O1L Review, 
220 Broadway, N. Y. 


SITUATIONS WANTED. 


Expert Perfumer, with many years’ experience 
in making full line of Perfumes and Toilet articles, 
will consider good offer. R. S., 27 Walnut St., 
Roselle Park, N. J. 


A Perfumer thoroughly conversant with the 
manufacture of modern perfumery, sachets, hair- 
dyes, skin and nail preparations, theatrical creams, 
tooth pastes and all kinds of toilet articles and soaps, 
seeks a good opening; special experience in medi- 
cinal soaps. H. B., care’ AMERICAN PERFUMER 
AND EssENTIAL O1L Review, 220 Broadway, N. Y. 





French soap maker (speaks English), skilled in 
making high-class toilet and other soaps, seeks posi- 
tion with first-class American manufacturer. Ad- 
dress Fleur de Lis, care of this paper. 


Responsible chemist—long experience in manu- 
facturing complete line of Extracts, Perfumes and 
Toilet Articles. F. A., care AMERICAN PERFUMER 
& EssentiaL Ou, Review, No. 220 B’way, New 
York City. 


HELP WANTED. 


The American Branch of a prominent manufac- 
turer of essential oils, pomades, etc., desires to em- 
ploy a first-class salesman; good proposition for a 
good man. Address in perfect confidence, C. B., 
care PerFUMER Pus. Co., 220 Broadway, New 
York. 


Tandem | 
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SOAP- MACHINERY | 


Toilet ot Laundry Scouring 
LARGEST AND COMPLETEST LINE OF ar CONCERN IN THE WORLD 






























Complete Installations or Parts 
Soap Powder Outfits, large or small; Scouring 
Soap Plants 
Laboratory Outfits for Toilet or Laundry Soap 


Experiments; inexpensive—practical 


Everything Needed by the 
Up-To-Date Manufacturer 


4 SOAP DIES and BOX PLATES a Specialty 





Tandem Four-Roll Soap Grinding Mill; Finest Mill for Toilet Soaps Made CORRESPONDENCE SOLICITED 


HOUCHIN & HUBER 


41 FIFTY-THIRD STREET we BROOKLYN, NEW YORK 
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«+ | VANILLIN HAS MADE VANILLA POPULAR! 














es GOVERNMENT sstatistics show that the increase in the 
8 Vanilla Bean trade has practically kept pace with the growth 
of the Vanillin industry. There is every reason why this should 
Y. beso. The distinctive flavoring principle of the Bean is Vanillin, 
in § but only to the extent of from 1% to 2% of the Bean, the rest 
| being extraneous matter, practically without flavoring value. 


“4 It will pay you to make up a straight vanillin flavor, or 


Z fortify your bean extract with Vanillin. 
ew 








Ozone Vanillin is a vegetable product, and is guaranteed 
under the Federal and State Pure Food Laws. 





ic- 
m- 


», § OZONE VANILLIN CO., DistripuTors, UNGERER & CO., 


ew 
NIACARA FALLS, N. Y. 15 PLATT ST., NEW YORK. 
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URE YELLOW & GREEN SALVATORE. SILVESTRO 


OLIVE OILS, AND PRIME 
= GREEN OLIVE OIL FOOTS MESSINA, ITALY 


In any quantity, on spot, to arrive or for shipment Oils of Lemon 
b 
ASK FOR SAMPLES AND PRICES 
Bergamot and Orange. 
SOLE AGENTS IN THE U. S. FOR 
REIN & CO., - = Mataca, Spain BEST OLIVE OIL, Supreme in Quality. 


=. H. WEIL &CO., Marservies, FRANCE ; 
, eae pe aa : 7 pane ~ Guaranteed to be absolutely pure and free from adulterations, producing 
MEYER & WEILLER, Lecuory, ITAvy good results and adequate flavors 











= JACOB H. BLOOM, 15 Whitehall St, N. Y. AMERICAN BRANCH, 15 PLATT STREET, NEW YORK 


H. SALLE & CoO., PARis. FRANCE 


Specialties in Perfumers’ Drugs and Aromatic Gums 








GUM BENZOIN, GUM STYRAX. 
AMBRETTE SEED, CIVETTE 


UNGERER & CO., AGENTS, - - - NEW YORK 





IF YOU ARE MANUFACTURING TALCUM POWDER 





you want the Best Powdered Talc; it is the cheapest in the end. 
I will be pleased to submit samples and prices of my Italian 
quality, which is an impalpable powder, pure white and free 


from grit. Stocks on hand and to arrive. 


W. B. DANIELS 
242 WATER STREET - - NEW YORK 





~ tmnee Lists 


AND OTHER PRINTING, GO TO 


The Evening Post Job Printing Office 


156 FULTON STREET 
Corer of Broadway NEW YORK 


Telephone Calls, 338, 339 and 2626 Cortlandt. 
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PURITY FIRST AND ALWAYS. 


Is it PURE? Does it comply with the New Law? That is the question 
rightly asked now by every purchaser of ESSENTIAL OILS. 

We have been answering this question, before it was asked, for ten years past. We 
have answered it scientifically, specifically and unequivocally, giving the exact Chemical 
Constituents of the oils handled by us, in our list. 

The products coming from the firms we represent have always been in ac- 
cordance with our Guarantees. 

We are pleased to see that the Federal Pure Food Law will compel all of the dealers 
to offer none but Pure Oils, and that every purchaser has the right to demand 
the guarantee of PURITY. 

We hope and trust the law will be enforced literally and strictly. It should 
be impossible for any one to bring into the United States a single ounce of Olive Oil, of 
Lemon Oil or Otto of Rose that is not absolutely up to the highest standard ; after impor- 
tation, it must be made impossible for the unscrupulous dealer to adulterate any of 
these Oils and sell them to the public. 

We have complied with the regulations promulgated by the proper authori- 
ties and delivered to the Secretary of Agriculture a full and broad guarantee of all Oils 
and other goods handled by us. The serial number assigned us by the Goverment 
is No. 521, which will appear on the labels of all our packages. 

We have always insisted that our Foreign houses should send us nothing 
but the purest Oils, and we shall not relax our efforts now. 


UNGERER & CO., 15 Platt St.. New York 


514 Arch St., Philadelphia 101 E. Kinzie St., Chicago 


DISTRIBUTORS FOR 


JEANCARD ILS & CO., , , CANNES, FRANCE 
CHUIT, NAEF & CO.,, ; ‘ . . GENEVA, SWITZERLAND 
BOTU PAPPAZOGLOU & CO.,, : ‘ . KAZANLIK, BULGARIA 
H. SALLE & CO.,, ; ; Paris, FRANCE 
SALVATORE SILVESTRO, . ; ; MessiNA, ITALY 
MONSANTO & CO., , , ; MANILA, PHILIPPINE ISLANDS 
OZONE-VANILLIN CO., , NiaGARA Fats, N. Y. 
STAFFORD ALLEN & SONS, Lrp., , LONDON, ENG. 
PIERRE SICARD, ' , CANNES, FRANCE 


GEBRUEDER SANDER NACHFOLGER, . MANNHEIM, GERMANY 

















PURITY FIRST AND ALWAYS. 


Is it PURE?) Does it comply with the New Law? That is tl question 
rightly asked now by every purchaser of ESSENTIAL OILS. 

We have been answering this question, before it was asked, for ten years past. We 
have answered it scientifically, specifically and unequivocally, giving the exact Chemical 
Constituents of the oils handled by us, in our list. 

The products coming trom the firms we represent 
cordance with Gur Guarantees. 
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to offer none but Pure Oils. and that every purchaser has the right) to demand 
the guarantee ol PURITY. 
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be impossible for any one to bring into the United States a single ot 
Lemon Oil or Otto of Rose that is not absolutely up to the highest standard; after impor 
tation, it must be made impossible for the unserupulous dealer to adulterate any of 
these Oils and sell them to the public. 
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ties and delivered to the Secretary of Agriculture a full and broad guarantee of all Oils 
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We have always insisted that our Foreign houses - s!| | us nothing 


but the purest Oils and we shall not relax our efforts now. 
UNGERER & CO., 15 Platt St., New York 
914 Arch St., Philadelphia lO1 E. Kinzie St., Chicago 
DISTRIBUTORS FOR 
JEANCARD ILS & CO., CANNES, FRANCE 
CHUIT, NAEF & CO. ;, : ; GENEVA, SWITZERI 
BOTU PAPPAZOGLOU & CO.,, 
CO., 

SALVATORE SILVESTRO, 
MONSANTO & CO., \NILA, PHILIPPINE ISLANDS 
OZONE-VANILLIN CO., ARA Fates, N.Y. 
STAFFORD ALLEN & SONS, L 
PIERRE SICARD, NNES, FRANCI 
GEBRUEDER SANDER NACHFOLGER .NHEIM, GERMANY 




















NEED TALLOW OR GREASE? 


We invite all users of these two materials to consider that 
we give special attention to quality and uniformity ; and deliver 
promptly in a package that insures safe handling in transit. 

Buyers of tallow for export are advised that we have in stock 
, 


all grades of country tallow 


WELCH & WELCH, - 121 Broad St.. New York. 





For Your Fine Perfumes, use 


Webb's C. P. Cologne Spirits 


JAMES A. WEBB & SON 
50 and 52 Stone Street New York 





IMPERIAL METAL CO. a I. SPRINGER & CO. 
cs 142-146 West !4th Street ua 142-146 West 14th Street 
gis NEW YORK k NEW YORK 


= MANUFACTURERS OF \! ANUFACTURERS OF 
Sprinkler ‘Tops ‘ ; 


Powder Tops = = ; IMPORTERS OF 
_ Bitter- Tubes & >) 4) ~=Cut-Glass Bottles 
Wis Hi, |) 
Moulds made for Exclusive Design ‘yy "i iy | Fancy Perfume Boxe 





THE STANDARD ROSE OIL@ 


Phere are certain districts in Bulgaria which are known to produce 
finest Otto ol Rose S. I n the sf OU “OT lO ROSE D'OR | IS produced. 
TT his * Essence of Quality "is invariably maintained at its standard, and 
istinetive and characteristic effects y u produce can always be relied on. 
Phere is a reason” why we always receive First AWakps at Inter 
national Exhibitions. 


BOTU PAPPAZOGLOU & CO., Kazanlik, Bulgaria. 
Send all inquires to our American Agents, UNGERER & CO., 15 Platt St., New York. 











